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This is Advania

This is Advania

Introduction to Advania

Advania in numbers

Key events

Nl w N

A conversation with our CEO and Chairman of
the board

EMMI SALMIKANGAS, ECOMMERCE MANAGER, ADVANIA FINLAND

e power of Advania lies in the talent,
creativity, and passion of its people.
| want to see technology not only simplify lives
but also create real value for both customers
and society.’
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Introduction to Advania

Who we are.
What we deliver.

Advania is an end-to-end provider of IT
solutions targeting the Northern European
mid-market segment, and operating across
Sweden, the UK, Norway, Iceland, Finland,
and Denmark.

Advania serves more than 30,000 customers in the public
and private sectors and provides a wide range of IT services,
platforms, cloud solutions, and support to multinational
enterprises, governments, and various businesses.

We are shaping the IT landscape of the future through our
long-term relationships, leading technologies, modern
platform solutions, and strategic partnerships. Our purpose
is to empower people to create sustainable value with the
clever use of technology.

We are the tech company with people at heart

Whether it's through tailored solutions, innovative tech-
nologies, or partnerships built on collaboration, Advania is
driven by the belief that pu ing people first creates lasting
impact and long-term success.
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Iceland
Ha 570+

Ireland
g
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Near-and o shoring locations
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Finland

28 320+
Sweden
22 1,540+
Denmark
22 60+
UK
22 1100+
=— Poland

South Africa
= 2o 360+

¥
22 15 contractors

22 Number of employees FTE (Full-Time Equivalent) 2024
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Advania in numbers

Revenue

15,073 .

Gross margin

3,769 ..

FTE

4,800
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Gross revenue

17,2006 .

Gross margin %

295%

Engagement score

411 oo

Growth

11.3%

Adjusted EBITDA

1,791 ..

Advania presence

12 COUNTRIES

ISO/IEC 27001:2013/2022

CACACACAE

Five countries management system conforms to the
Information Security Management System standard
ISO/IEC 27001:2013/2022

Adjusted EBITDA margin

11.8%
Science-based climate targets

SBTI

Two countries have validated near-term
GHG-emission reduction targets
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Key events

Milestones &
achievements

2024 was a year of growth, strategic
expansion, and continued success for
Advania. We strengthened our market
position through key acquisitions,
expanded partnerships, and achieved
significant milestones in sustainability and
service excellence. Our focus on innovation,
collaboration, and sustainability remains at
the heart of everything we do. Here, we
highlight some of the most notable events
and achievements that shaped the year.
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Strategic acquisitions and business growth

@® Acquired CCS Media Ltd and Servium Ltd, both
based in the UK, expanding Advania’s market
presence and contributing combined sales of
approximately SEK 4.1 billion.

@ Acquired the remaining minority share in Solv
AS Norway.
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—

Financial milestones

® Netsalesincreased by 11.3%, driven by both
organic growth and acquisitions.

® Continued strong profitability and cash con-
version

® Secured EUR 0.8 billion in refinancing, replac-
ing previous private debt financing and bilater-
al facilities with a capital markets issue.

Partnerships and industry recognition

® Named Canalys' Channel Partner of the Year,

recognizing Advanias leadership in the IT
channel.

Achieved Broadcom-VMware Pinnacle Tier
Partner status, showcasing excellence in deliv-
ering VMware solutions.

Sweden %
Reached Gold-level status in EcoVadis’
sustainability assessment in January 2024.

Ranked in the top 5 of Radar's Supplier Quality
Survey in Sweden in three out of five
categories:

¢ Infrastructure and Operations

e End-UserIT

e Business-Centric IT

UK #

Awarded two new specialisations under
Microso ’s Solutions Partner programme,
bringing the total to 12. Additionally, the busi-
ness renewed its Azure Expert MSP accredita-
tion and maintained its status as an Operator
Connect Partner, further solidifying its position
as one the most recognised Microso Partners
worldwide.

Iceland 4

Received recognition from the FKA Equality
Scale 2024, highlighting Advania's commitment
to equal employment opportunity.

Expansion of IT services and
sustainability e orts

@ Secured several managed IT services con-
tracts, further strengthening Advania’s position
as a leading provider of cybersecurity and Al
services.

@ Continued progress in circular IT initiatives,
focusing on sustainability across the entire
value chain.

@ Conducted a double materiality analysis
to assess sustainability related risks and
opportunities.
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A conversation with our CEO and Chairman of the Board

Trusted once, trusted again.
How the Advania way drives growth

Advania has had a year of remarkable The Advania Way has proven remarkably successful.
. . What makes it unique?
growth. But unlike many IT companies
that scale through centralisation, Advania Gestur: ‘At its core, IT is a people-driven business. Tech-

has done the opposite _ provi ng that local nology alone doesn't create value — people do. What sets

. Advania apart is the Advania Way, our commitment to
autonomy fuels success. In this empowering our teams with the authority and tools they
conversation, Chairman Gestur Gestsson need to act decisively in support of our customers. Instead

and CEO Hege Stgre discuss how' e of rigid hierarchies that slow decision-making and stifle mo-

Ad ia Wav' dri . hil tivation, our decentralised structure ensures that decisions
vania Way' arives expansion while are made where they ma er most — close to our customers.

staying true to its core values. This approach fosters agility, engagement, and ultimately,
be eroutcomes for those we serve.'

Hege: "What's fascinating is how this approach resonates in
the market. Organisations with local decision-making power
see themselves in our model. They understand that the best
decisions are made close to the business. We a ract talent
who want real authority to make a di erence, and custom-
ers who value swi , informed responses to their needs.
When both our teams and customers share this philosophy,

&9 advania !
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DEBBIE ELDER, HEAD OF OPERATIONAL SYSTEMS, ADVANIA UK

‘In everything that my team deploys, we aim to
enhance the way our end users are working.
I chose a career in I'T many years ago, and for me
It has always been about empowering people to
excel in their roles.'
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Strategic focus

Close to customers.
Clear on value.

Advania’s long-term vision is clear: to
become the largest independent technology
company in Northern Europe, with the
ambition to be the preferred all-in-one
technology partner for our customers. We
want to empower people to create
sustainable value with the clever use of
technology. isstems from our belief that
sustainable social development depends on
this, as does the continued success of our
customers.

Circular IT, cyber resilience, artificial intelligence, and our
people are our foremost strategic priorities. By leading in
Circular IT, we help our customers embed sustainability
into their operations, reducing environmental impact while
extending the lifecycle of their technology. Through close
collaboration, we support them in making smarter, more
responsible IT choices that align with their long-term goals.

€% advania

Cyber resilience is the foundation of trust in a digital world.
As cyber threats grow more complex, we work side by side
with our customers to strengthen their security posture,
ensuring they can operate safely and with confidence. By
providing tailored solutions and proactive support, we help
them navigate an unpredictable landscape with resilience.
Artificial intelligence is a transformative force, enhancing
how we create value and empowering our customers to
reach their full potential. At the core of everything we do are
our people, whose talent fuels innovation and sustainable
growth.

Achieving more for our customers

Our strategy builds on a simple foundation: acting as a
strategic partner and creating long-term value for our
customers, making their goals our own. This commitment
shapes our approach — from how we tailor services to meet
individual customer needs to how we strengthen operations
through responsible practices.

By training employees in areas like integrity, cybersecurity,
and sustainable digitalisation, we ensure that customers
benefit from secure, ethical, and forward-thinking solutions.
Initiatives such as IT hardware take-back programmes help
our customers embrace circular IT, supporting their own
sustainability goals. Together, these e orts allow us to meet
the evolving needs of businesses by building trust and
delivering value.

Responsible supply chain management

We continue to develop the processes for responsible
supply chain management, collaborating and aligning our
e orts with our business partners and industry coalitions.

Our supplier-agnostic strategy allows us to partner with a
diverse range of leading IT suppliers, integrating their prod-
ucts and services into tailored solutions for our customers.
A systematic approach to evaluating and following up with
suppliers is a cornerstone of our strategy, ensuring compli-
ance with both our code of conduct for suppliers and our
customers’ expectations for sustainable and responsible
practices.

To drive meaningful change in the global IT hardware supply
chain, we collaborate with industry coalitions such as the
Responsible Business Alliance. Through these partnerships,
we work to promote more responsible mineral sourcing,
improve working conditions in manufacturing facilities, and
support the transition to production processes that are
both energy and resource e cient.

A balanced approach to growth

Our growth strategy is a combination of organic expansion
and strategic mergers and acquisitions. When we acquire
companies, it's not just to increase scale - it's also to
strengthen our capabilities and provide even more skills, ex-
pertise, and services for our customers. Each acquisition is
carefully aligned with our overall strategy, ensuring that we
continue to deliver the best possible support to business-
es across diverse industries and markets. By sharing and
expanding our expertise across all countries we enhance
the value we deliver and contribute to more sustainable
customer solutions. Similarly, our commitment to foster-
ing inclusive and diverse teams strengthens our ability to
innovate and meet the needs of an increasingly diverse
customer base.
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Business model

Empowering people.
Driving success.

Advania is an end-to-end technology
partner for IT solutions. Our business
model is designed to foster deep
relationships with customers in a dynamic
industry with increasingly complex IT
systems, design and implementation.

Advania covers the full IT value chain, earning diversified
streams of recurring revenue from mission critical services
through a variety of
e managed services where clients can outsource IT
operations
e value-added resale of so ware products and ven-
dor-agnostic hardware sales
- abroad array of so ware development, consulting ser-
vices, eBusiness services and infrastructure solutions

Advania provides services to the public and private sector
serving both mid-market and multinational companies.
Revenues are generated through
e contracts with recurring monthly fees, including fixed
or consumption priced contracts

€% advania

< delivery of products where revenue is recognised
upon delivery or bundled as a part of a service solution
and then recognised over time.

« project based revenue with fixed fee or billable time
and material

Local expertise, group-wide strength

At the core of Advanias approach is a decentralised struc-
ture that puts decision-making power into the hands of
those closest to the customer. This enables our local teams
torespond swi lyand e ectively to market demands while
benefiting from the collective expertise and resources of
the Advania Group. The result is a business model that
combines the best of both worlds: local adaptability and
regional strength. An integral part of our business model is
to maintain strong relationships with leading technology
vendors. These partnerships not only ensure access to best-
in-class tools and solutions but also position Advania as a
trusted advisor. By working closely with our partners, we
can adapt and co-create 0 erings that meet the evolving
needs of our customers, helping them achieve their goals
more e ectively.

At the same time, our large and diversified customer base
drives growth and resilience. By maintaining a customer
first mindset, we foster long-term partnerships, ensuring we
continue to create value as the needs of our customers and
the industry evolve.

By combining local expertise with the collective strength of
our unified Group, including near- and o shoring locations,
we create value at every step of the customer journey. Our
ability to deliver impactful results — whether by driving
digital transformation, fostering sustainability, or enabling
operational excellence - is what truly sets Advania apart.

Sustainability embedded into practices

Advania and the tech industry have an important role in
building a more sustainable society. We have a responsi-
bility to minimise the negative impact of our products and
services on people and the planet by shi ing our business
models towards more circular o erings.

Advania's sustainability e orts stem from our purpose and
are focused on addressing the key sustainability impacts,

risks, and opportunities associated with our business
model. As a responsible business, Advania is commi ed to
systematically reducing the negative impact of its opera-
tions on the environment, people, and society. We actively
minimise and mitigate risks that could a ect our ability to
deliver on this commitment.

Adaptable, resilient, and focused on the future

Advania’s business model reflects our belief in the power of
adaptability and collaboration. By prioritising our custom-
ers’' needs, leveraging our partnerships, and equipping our
people to succeed, we've created a model that supports
long-term growth and resilience. With a strong focus

on Al-driven innovation and emerging technologies, we
continue to deliver value that drives business outcomes,
strengthens relationships, and prepares our customers for
the future.

12
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How we create value

Building resilience.
Enabling growth.

Advania is guided by its purpose to
empower people to create sustainable value
with the clever use of technology. At the
heart of it all is our belief that IT creates
opportunities, drives growth, and fosters
resilience across all sectors we serve and
the society at large. By integrating forward-
thinking practices into our operations and
solutions, we help businesses navigate the
future with confidence, adaptability, and
purpose. Sustainability is an integral part
of this approach, embedded in how we
deliver value — whether through circular IT
practices, lifecycle management, or
responsible partnerships.

€% advania

3. WHAT WE OFFER 4. BOARD
AND MANAGEMENT STATEMENT

AND TRENDS

5. SUSTAINABILITY

Empowering businesses with tailored solutions

Our customers turn to Advania to simplify their IT land-
scape. Through IT-as-a-Service (ITaaS), we deliver tailored
solutions that align IT strategy with business goals, ensur-
ing systems run smoothly and securely, so teams can focus
on what they do best.

At the same time, we help our customers think beyond
today. With lifecycle management, we oversee their IT as-
sets from acquisition to eventual recycling, championing a
circular IT approach that reduces waste and supports their
sustainability ambitions. In addition, we help train employ-
ees to navigate complex systems securely, raise awareness
about potential cyber threats, and ensure compliance with
evolving regulatory requirements.

From cloud solutions that scale e ortlessly to cybersecurity
measures that shield them from evolving threats, we create
an ecosystem of trust and resilience, allowing businesses to
grow with confidence.

Shaping solutions through strategic partnerships

Our value chain is built on strong partnerships. These
relationships are not just essential to how we operate — they
are fundamental to the value we create. As a trusted partner
to some of the world's leading technology vendors and so -
ware providers, we hold top-tier certifications that demon-
strate our expertise and commitment to excellence.

6. FINANCIAL
STATEMENTS

7. APPENDIX
AND OTHER
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Core values, the Advania Way

Di erent by design.
People first.

At Advania, we put people first —in
everything we do, all the time. Our culture
is based on commitment, genuine interest
and freedom under responsibility. Our
purpose is to empower people to create
sustainable value with the clever use of
technology.

The Advania Way is our unique approach to business that
combines customer intimacy, employee empowerment, and
sustainable innovation. At its core it is defined by decen-
tralisation and close-knit customer relationships, as we
recognise that our employees are the key to creating lasting
customer partnerships.

3. WHAT WE OFFER
AND TRENDS

4. BOARD

are at the core of our business. These principles define how
we deliver tailored solutions and build lasting partnerships,
creating a distinctive culture where both employees and
customers thrive.

AND MANAGEMENT

Employee Value Proposition

The Advania Employee Value Proposition, “Our di erence is
you,” is at the foundation of how we work. We trust our peo-
ple to act and make decisions because they are closest to
our customers, and understand their needs, challenges, and
ambitions be er than anyone else. We believe this fosters
conditions for meaningful solutions and impactful relation-
ships to flourish, creating an environment where people can
truly thrive.

Customer intimacy is our mindset and our motivation

Our mission to "never lose a customer" isn't just an aspira-
tion —it's our mindset and motivation and embedded in our
everyday actions. We truly believe that knowing our cus-
tomers, and understanding their needs today and tomorrow,

€% advania

The Advania Way is based upon three key pillars:

— Self-leadership and decision-making
We trust our employees to lead themselves and make
decisions as close to the customer as possible. By work-
ing directly with customers, employees gain a deep

5. SUSTAINABILITY 6. FINANCIAL
STATEMENTS

STATEMENT

understanding of their unique needs and challenges
which enables them to design tailored solutions that
drive sustainable value.

— Freedom with responsibility
Our decentralised approach gives employees the
mandate to act, ensuring that solutions never get stuck
waiting for approvals. Instead, decisions are made at the
right time, in the right situation, and with the right under-
standing. This trust fosters commitment, accountability,
and personal development.

— Collaboration and support
While employees have the freedom to act, they also oper-
ate in an environment of mutual trust and support. Man-
dates come with the security of knowing that colleagues
are there to provide guidance and encouragement when
needed, enabling employees to make confident deci-
sions.

Through this approach, every person at Advania is em-
powered to find their own unique way of contributing to
meaningful customer experiences and driving the success
of our business.

7. APPENDIX
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Financial performance

Strong foundation.
Profitable growth.

Growth for us is not just about expansion;
it's about enhancing our ability to serve our
customers be er.

To achieve this, we pursue a balanced combination of
organic growth and mergers and acquisitions (M&A).
Strategic acquisitions are made to expand our capabilities,
deepen our expertise, and o er even more value to our
customers.

This disciplined and customer-centric ap-
proach along with our agility and adapt-
ability to market demands ensure that
our growth is sustainable and contribute
directly to our long-term profitability.

€% advania

11.3%

Growth since 2023

Financial health

Advania has demonstrated consistent financial strength,
with a proven track record of profitable growth and revenue
exceeding SEK 15 billion in 2024. Key performance metrics
validate our business model: robust EBITDA margins and
cash conversion showcase operational e ciency, while
strong net revenue retention reflects successful client part-
nerships. An exceptional client loyalty rate and recurring
contract revenue underscore the sustainability of our
revenue base.

Backed by strong shareholders and a
recently secured long-dated financing
structure, Advania has the flexibility and
foundation for continued expansion. This
solid platform, combined with strong oper-
ational performance, positions Advania to
achieve its ambition to continue growing.

Revenue and growth

MSEK

15,073

16,000

13,539

6,000

4,000

2,000

6,409

. Revenue

@& Growth

2021 2022 2023 2024

EBITDA and margin

MSEK

1,784 %

1,700

1,500

1,300

1,00

900

700

. Adjusted EBITDA

@» Adjusted EBITDA margin

2021 2022 2023 2024
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Growth journey

Acquire with purpose.

Choose with care.

Advania took a significant step forward in
its growth journey during 2024 by
acquiring two value-added resellers in the
UK - Servium and CCS Media. ese
acquisitions marked a milestone in
Advania’s strategy to expand its footprint
and capabilities in the UK market and
create value through meaningful growth.

The integration of Servium and CCS Media strengthen
Advania’s position as a leading IT services provider in the
UK. With over 40 years of experience, CCS Media brings ex-
tensive expertise in IT product supply, implementation, and
support, complementing Advania UK’s strengths in cloud
transformation, Al enablement, and its top-tier Microso
partnership. With the acquisition of leading value-added re-
seller Servium, Advania can o er unparalleled choice when
it comes to identifying, procuring, implementing, and sup-
porting the right technology solutions for our customers.

€% advania

The three organisations share a people-first philosophy,

a deep commitment to customer focus and employee
empowerment. Together, they create new career opportu-
nities for employees, foster collaboration, and strengthen
a shared culture of innovation, all while building personal,
trusted relationships with customers, partners and each
other to make solving challenges a shared journey.

'This is a game changer and a true testament to our com-
mitment to the UK market. It represents a tremendous
opportunity for our highly complementary and trusted
businesses to join forces as a long-term strategic technol-
ogy partner for our customers,' says Geo Kneen, Advania
UK CEO.

Expanding horizons

The acquisitions have also significantly increased Advania’s
scale in the UK. There are now more than 1,500 profes-
sionals working across 20 locations. This expanded reach
enables the combined business to deliver flexible procure-

ment options and innovative solutions previously reserved
for the largest enterprises. Together, Advania, Servium and
CCS Media now support more than 9,000 customers, help-
ing them transform core business processes, optimise IT
spend, and secure operations — all through a single, trusted
service provider.

Advania’s strategic focus on growth has always been about
more than expansion. It's about providing customers with
tailored solutions that meet their evolving needs. By uniting
the capabilities of industry leaders, the acquisitions of
Servium and CCS Media represent the essence of Advanias
approach to growth: building stronger, more innovative
solutions for customers while staying true to its promise of
being 'the tech company with people at heart.'

'Our journey together has just begun,’ says Peter Wilson,
Director of Sales Expertise and part of the Cross Sell
Enablement team. 'Every day, we see how our combined
strengths enable us to deliver be er, faster, and more
personalised solutions that truly meet the evolving needs of
our customers.’

GEOFF"*‘K-N:. ENFSCEO ADVANIA UK

Is iSagame changer and
a true testament to our
commitment to the

UK market.'
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SUKRU @ZGEN, IT CONSULTANT, ADVANIA DENMARK

e most rewarding part of my job is seeing the
direct impact of my work on users and
businesses. Helping people overcome IT issues
and making their daily work easier motivates me,
as | know my e orts contribute toa more
productive and stress-free environment.'
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Whatwe o er

Deep expertise.
Dynamic delivery.

Our o erings are grounded in a deep
understanding of the evolving needs of
businesses. Whether customers are seeking
to optimise IT spend, enhance operational
e ciency, or build resilience against
cybersecurity threats, Advania delivers
solutions that enable businesses to grow
with confidence.

Commi ed to creating sustainable value

Advania’s business o erings reflect our dedication to cre-
ating sustainable value for our customers. By embedding
sustainability into digital transformation, we help business-
es navigate today’s challenges while preparing for future op-

portunities. Our circular IT solutions address our customers’

priorities such as responsible resource use and long-term
e ciency. This comprehensive approach reinforces our
ambition to be the preferred all-in-one technology partner
for businesses across Northern Europe.

€% advania

Capabilities: Delivering value through integrated
solutions

At Advania, we organise our services around what ma ers
most to our customers: creating value for their business.
Unlike traditional IT providers who segment services by
type, we've structured our capabilities to address complete
business needs. By combining managed services, profes-
sional expertise, and infrastructure components, we deliver
seamless, integrated solutions tailored to how organisa-
tions actually use IT.

— Infrastructure & Networking
Design or reconfigure networks and IT infrastructure for
efficiency, control, and reduced redundancies. Install
and manage systems to ensure optimal performance and
scalability.

— Cloud Services
Design and maintain cloud solutions for cost efficiency,
scalability, and reliability, including Infrastructure as a
Service (laaS), and public, private, or hybrid cloud envi-
ronments.

Business
Continuity

Asset Lifecycle
Management

Cloud Services

Infrastructure & Q
Networking g

— Asset Lifecycle Management
Oversee hardware and software logistics, including
leasing and asset management, throughout the entire
lifecycle — refurbishment, reuse, resale, take-back, and
recycling.

— Business Continuity
Ensure IT infrastructure operation and strategy align with
business goals. Provide real-time, remote, or on-site as-
sistance for troubleshooting software and system issues.

— Strategy & Innovation
Leverage expertise in IT trends to analyse business needs
and deliver tailored solutions that enhance operations
and reduce costs. Drive innovation by implementing cut-
ting-edge technologies such as Al, Blockchain, and loT.

— Governance, Compliance & Training
Ensure ongoing compliance with data protection and se-
curity regulations, making updates, as necessary. Provide
staff training on devices, systems, and applications, while
reinforcing awareness of security threats.

Capabilities

Strategy &
Innovation

Governance,
Compliance &
Training

Cyber Resilience &

.ﬁ Disaster Recovery

@ So ware&
ooo Application
Management

— Cyber Resilience & Disaster Recovery
Manage daily security operations to protect against
threats, detect intrusions, and mitigate breaches. Provide
risk assessment and manage false positives. Conduct
security audits, including vulnerability assessments and
penetration testing, with actionable improvements.

— Software & Application Management
Source, install, and configure software to minimize
workflow disruptions and compatibility issues. Ensure
software is consistently updated with feature releases,
upgrades, and security patches, while overseeing appli-
cation integration, development, and management.

These value areas naturally complement one another,
supporting everything from day-to-day operations to long-
term strategic growth. As our customers’ needs evolve, our
engagement expands across these areas, ensuring holistic
solutions that drive meaningful impact. This approach
reflects our focus on creating real business value by helping
organisations thrive without being confined by convention-
al IT service boundaries.
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Trends

Tech trends shaping the future

Four trends will have an impact on Advania’s business in the coming
years. We are well-positioned to benefit from the opportunities they bring
—and manage their challenges.

Cyber security moving from defence to resilience

Al and machine learning on the rise

Artificial Intelligence (Al) and machine learning are
transforming Business Intelligence (Bl) and business
applications, making analytics and automation more
accessible and e cient. Augmented Bl streamlines
data processing, while self-service tools and real-time
analytics enhance decision-making. In CRM and ERP,
Al optimises processes, improves data integration, and
enhances user experience. Cloud adoption, mobility,
and collaboration are shaping the next generation of
business applications, while Al-driven sustainability
solutions help organisations reduce their environ-
mental impact. Companies that embrace automation,
ethical Al, and customer-centric strategies will drive
innovation and long-term success.

€% advania

For Advania, the rise of Al and machine learning
presents both opportunities and responsibilities. We
support our customers by providing Al-optimised in-
frastructure, consulting, and implementation services
to help them leverage Al-driven innovation e ectively.
With our expertise, we help businesses navigate chal-
lenges such as data privacy, computational demands,
and responsible Al adoption to ensure that Al is inte-
grated in a way that is secure, scalable, and aligned
with industry-specific needs.

The cyber security landscape is shi ing from pure de-
fence to resilience, ensuring businesses can withstand
and recover from a acks. Regulations like NIS2 and
DORA are driving supply chain security. Al, although

a threat by enabling more sophisticated a acks, can
also be a tool for automated threat detection. Cyber
security is becoming more collaborative, requiring
businesses to work closely with partners and suppliers
to strengthen defences.

Advania has a unique opportunity to support custom-
ers in building cyber resilience by integrating security
across IT environments. The challenge lies in keeping
pace with evolving Al-driven threats and regulatory
demands while fostering awareness and a strong
security culture. Through collaboration and expertise,
Advania aims to be a trusted partner in cyber security
resilience.
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Cyber resilience

Protecting customers.
Staying ahead.

Henric Skalberg, Chief Information
Security O cer at Advania discusses how
to create value through collaboration and
innovation.

The role of Chief Information Security O cer (CISO) at
Advania is newly established, but Henric Skalberg has a
clear vision for its purpose: driving collaboration across
markets to address shared cybersecurity challenges. 'Each
of our markets has strengths, but by working together, we
can achieve more and o er even greater value to our cus-
tomers,' says Henric.

To achieve this, Advania has established a centre of
excellence that brings together CISOs from all its regions.
Meeting monthly, the group develops strategies to combat
cybersecurity threats and ensures a unified baseline securi-
ty standard across all markets. 'It's about pooling resources
to tackle common challenges. Instead of each region solv-
ing the same problem independently, we create solutions
together,’ Henric explains.

€% advania
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Unique cybersecurity approach

Advanias customer-focused philosophy extends to its
approach to cybersecurity. 'It's about partnership,’ Henric
explains. “We don't just sell isolated solutions; we help cus-
tomers see the bigger picture. Advanias broad IT expertise
allows us to connect the dots in a way that sets us apart.”

This holistic perspective ensures that security is embed-
ded throughout the entire IT landscape, rather than as an
a erthought.

The cybersecurity landscape is shi ing towards resilience
rather than just protection. 'It's no longer enough to put
up defences and hope they hold. Resilience asks, ‘What

if our systems are compromised? How do we continue
operations?' says Henric, adding that this change requires
businesses to rethink data placement, cloud reliance, and
their ability to withstand a acks.

Fostering awareness and collaboration

Artificial intelligence (Al) is also transforming cybersecurity,
both as a tool for defence and a challenge to address. ‘Al
accelerates threats like phishing, making them harder to
detect and more personalised. To keep pace, we'll need to
leverage Al defensively, leading to what | call an algorithm
war,' adds Henric, emphasising that the human factor
remains crucial.

‘The core principles of cybersecurity — don't click on suspi-
cious links, keep systems updated, and use strong, unique
passwords — are still relevant. But technology alone won't
solve these challenges; we need to focus on awareness and
culture!

Collaboration also plays a critical role, extending beyond
internal teams to include partners and suppliers. Henric
draws parallels to sustainability e orts, where the entire

5. SUSTAINABILITY
STATEMENT

value chain must be considered. 'Regulations like NIS2 and
DORA highlight the need for supply chain security. Everyone
in the chain — partners, suppliers, customers — must do their
part.'

His ultimate goal is to help Advania’s customers build resil-
ience together. ‘Our mission isn't just to detect threats but
to prepare for and recover from them. Whether it's designing
a strategy for cybera acks or supporting customers as they
grow, we aim to be their trusted partner in resilience.’

6. FINANCIAL
STATEMENTS

Incident response and commitment to transparency

Only by working together can we stay ahead of evolving
threats and create safer digital environments for everyone.
'In early 2024, Advania Sweden experienced a security
incident in a limited part of our customer environment.

On the day of discovery, we swi ly isolated the a ected
environment and promptly informed approximately 60

a ected customers. Our response team initiated a thorough
investigation and worked closely with customers to ensure
they received technical support and guidance throughout
the process', explains Henric.

'Within a week, we had restored most services in the

a ected environment according to plan and under close
security monitoring. The majority of customers returned
to normal operations, while we continued to address a
few customer-specific services in close collaboration with
those impacted. No claims for damages were made by our
customers.'

At Advania, we strongly believe that security is built on
transparency, collaboration, and shared responsibili-

ty — both within the industry and in partnership with our
customers.

7. APPENDIX
AND OTHER

HENRIC SKALBERG,
CHIEF INFORMATION SECURITY OFFICER

'‘Our mission isn't just to
detect threats but to prepare
for and recover from them.'
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CircularIT &

A million devices.
A second life.

In early 2025, Advania opened the doors to
Dreamhouse, its state-of-the-art
recommerce centre in Enkoping, Sweden.
Dreamhouse serves as a hub for circular IT
innovation, empowering organisations to
transform their approach to technology
and sustainability.

At its core, Dreamhouse embodies Advania’s commitment
to creating a more sustainable, secure, and inclusive digital
future. The Dreamhouse building itself is a testament to
circular principles. Constructed using reclaimed materials
—including flooring, wall panels, and steel structures - the
building sets a new benchmark for sustainable design in
the IT industry. With a number of di erent measures, the
building's climate impact has been drastically reduced from
the outset.

&9 advania

This physical space exemplifies Advania’s philosophy that
sustainability is not just a goal, but a practice which Adva-
nia aims to embed into every aspect of its operations.
'Dreamhouse was designed not just as a workspace, but

as a proof of concept for what's possible when circularity
guides every decision,’ says Magnus Pihl, Director Logistics
& Services.

Sustainability in action

Inside Dreamhouse, sustainability is at the heart of every
process. As a recommerce centre, Dreamhouse focuses on
extending the lifecycle of IT devices through professional
repair, refurbishment, and responsible recycling. Each step
reduces waste, lowers environmental impact, and ensures
compliance with the highest security standards.

Advania’s comprehensive lifecycle management services
stand out in the industry. With an unmatched focus on asset
management, Dreamhouse o ers customers full visibility
into their devices — before, during, and at the end of their
lifecycle. This transparency not only addresses a major pain
point for businesses but also ensures compliance and data
security throughout the process.

&

MAGNUS PIHL, DIRECTOR LOGISTICS & SERVICES

'‘Circular IT isn't just about sustainability — it's
about resilience and security, helping our
customers stay agile while contributing to the
larger global transition.’
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Customer success stories &

Cu ing costs.
Powered by Al.

Fish, fuel and ord routes — Advania’s new
tool is leading to cost-saving and
sustainable choices for a Norwegian
company.

Pelagia, a global leader in high-quality pelagic fish products
and an Advania customer since 2011, aimed to reduce CO2
emissions, save time, and lower costs. To accomplish these
goals, it sought a smart tool to transform complex data into
actionable insights.

In the spring of 2024, Senior Developer Daniel Alvestad
from Advania started developing an algorithm specifically
designed for Pelagia’s operations. The result is a new tool
that leverages artificial intelligence (Al), enabling Pelagia
to navigate and calculate optimal routes, with potentially
significant reductions in cost and emissions.

Calculating optimal routes
The algorithm is made up of specific building blocks, says

Daniel. “It's not generative Al, which is perhaps more
commonly known. It gives you the information you need,

&9 advania

3. WHAT WE OFFER 4. BOARD
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when you need it, based on precise data collected from
Pelagia and other sources. For instance, the most impor-
tant building blocks are the distances from one location to
another. Distances along the Norwegian coast cannot be
calculated by drawing a straight line. We needed the exact
data to determine the time a ship takes on a specific route
—and how much time could be saved if the ship diverted to
another [route].”

With its new Al-powered tool, Pelagia can perform precise
calculations for optimal routes that save time, reduce costs,
and minimise fuel consumption by simply optimising the
routes from A to B.

“Sustainability is at the core of everything we do at Pelagia,”
says Frode Vatne, Chief Information O cer at Pelagia. “If
you approach sustainability the right way, you will find that
making green choices also equates to making smart choic-
es. With this tool, we are saving double-digit percentages on
fuel. It's not rocket science to understand that saving fuel is
beneficial for both Pelagia’s budget and for the planet.”

AND MANAGEMENT

A collaborative partnership

Advania and Pelagia’s long-standing collaboration has cre-

ated a strong foundation of mutual trust and understanding.

“Knowing the people at Advania and working closely with
them is key to achieving the results we wanted,” Frode says.
“We complement each other.”

Daniel agrees, emphasising the importance of collaboration
in the development of the algorithm.

“There is certain information that you can't obtain from

a machine, only from working with people who possess
specific knowledge. Now, all that information is embedded
within the tool.”

5. SUSTAINABILITY
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FRODE VATNE, CHIEF INFORMATION OFFICER AT PELAGIA

"If you approach sustainability the right way,
you will find that making green choices also
equates to making smart choices."
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Board and Management

26 Board and management
27 Board of directors
29 Management

VEDIS SIGURJONSDOTTIR , DIRECTOR OF INTERNAL IT, ADVANIA ICELAND

‘At Advania, we are people working with
people — whether they are colleagues or
customers. A simple smile, a greeting, or a quick
chat reminds us that we are all human.'

€% advania 26
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Board of directors

Strategic alignment.
Regional insight.

Advania's governance model ensures
strategic alignment and strong decision-
making across all markets by balancing
Group oversight with deep local
understanding. At its core, the Board of
directors consists of eleven experienced
members, with six appointed partly for
their expertise in specific market segments
- Sweden, the UK, Norway, Iceland, Finland,
and Denmark.

€% advania
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|

Each of these six members also serves on a specific country
board aligned with their market expertise. For example, the
member with expertise in the Swedish market sits on the
board of Advania Sweden. In this role, they ensure align-
ment with Advania’s overarching strategy while maintaining
independent oversight. Additionally, they provide mar-
ket-specific insights to the Board of directors, strengthening
strategic decision-making.

To foster cohesion, Advania's CEO, Hege Stgare, chairs all
country boards, supported by the Management team to
ensure consistency across the organisation.

AND MANAGEMENT STATEMENT

5. SUSTAINABILITY

This governance model:

e Facilitates seamless information flow between local
markets and group leadership

e Maintains strategic alignment while respecting re-
gional nuances

e Enhances decision-making through cultural and mar-
ket-specific expertise

e Strengthens collaboration across Advania

By combining a unified international strategy with deep lo-
cal expertise, Advania ensures agility and sustained success
across Northern Europe.
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Management

2
Hege Stare Henrik Schibler Henrik Foyn-Laukvik /Egir Thorisson Gestur G. Gestsson
Title: CEO Title: CFO Title: CAO Title: CPO Title: Chairman of the board
Years in C-level roles: 18 Years in C-level roles: 18 Years in C-level roles: 5 Years in C-level roles: 15 Years in C-level roles: 25
Country CEOs

R N

Geo Kneen Hildur Einarsdé ir Janne Ahonen Sigurdur Thorsteinsson Siv B. H. Martinsen Tomas Wanselius
Title: CEO UK Title: CEO Iceland Title: CEO Finland Title: CEO Denmark Title: CEO Norway Title: CEO Sweden
Years in C-level roles: 18 Years in C-level roles: 7 Years in C-level roles: 5 Years in C-level roles: 12 Years in C-level roles: 15 Years in C-level roles: 25
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ALADIN TARAF, TEAM MANAGER, ADVANIA SWEDEN

‘With a diverse customer base, Advaniao ers the ideal
environment for growth and development. As long as you have
a clear direction in mind and communicate it — Advania will
pave the way for you. It's a workplace that truly invests in its people.
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Sustainability at Advania

Everything starts with our purpose:

to empower people to create sustainable
value with the clever use of technology.
With circular IT, cyber resilience, Al,

and our people as top strategic priorities for
Advania, sustainability forms a central
component of our business model and
value chain.
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AND MANAGEMENT STATEMENT

Our impact

As part of the global IT and tech industry, Advania ac-
knowledges its significant impact on society and the
environment. Our industry is a rapidly growing sector and
is responsible for a substantial and increasing consump-
tion of materials and energy during manufacturing, supply,
and usage. Italsoa ects people in the global supply chain,
including workers involved in raw material extraction,
manufacturing, and waste management, as well as the
communities living near mineral extraction sites or
production facilities.

Our commitment

As aresponsible company, we are commi ed to systemati-

cally work towards reducing the negative impact our
operations have on the environment, people, and society,
and we actively minimize and mitigate risks that could
a ect Advania.

The IT and tech industry also plays a vital role in driving
the digital transformation, which is essential for creating a
sustainable society. Empowering our customers, who

5. SUSTAINABILITY

operate in all sectors of society, by integrating sustainabil-
ity practices in the ongoing digital transformation is
therefore a top priority. This approach will not only
enhance their operational e ciency but also has the
potential to drastically reduce negative environmental
impacts and advance towards a more inclusive society.
How Advania creates sustainable value for society is
illustrated on the following page.

To e ectively live up to our purpose and commitment to
integrate sustainability practices in our services, we have
set specific sustainability targets for the sustainability
ma ers that are material for us.

6. FINANCIAL
STATEMENTS

7. APPENDIX
AND OTHER

Our sustainability statement

The sustainability statement is inspired by the guidelines
set by the European Sustainability Reporting Standards
(ESRS). Our aim with the sustainability statement is to
provide detailed information on the impacts, risks, and
opportunities related to our material sustainability ma ers,
our performance during the reporting year, as well as our
commitments, targets and action plan moving forward.
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General basis for preparation of sustainability
statement [BP-1]
This marks Advania's first sustainability statement
inspired by the European Sustainability Reporting Stand-
ards (ESRS). Our objective has been to adapt to the
framework of the ESRS standard to the greatest extent
possible. We have also integrated the sustainability
statement with the rest of the annual report to ensure
seamless alignment. This has been done by using the
incorporation by reference option. Consequently, separate
sustainability reports will no longer be issued by Advania.
The sustainability statement also provides information
on how Advania complies with the ten principles of the UN
Global Compact. Furthermore, the sustainability state-
ment includes the EU Taxonomy disclosures and repre-
sents the legal sustainability report for Advania Sweden in
accordance with Chapter 6 of the Swedish Annual Ac-
counts Act (1995:1554) in accordance with the older
wording that applied before 1 July 2024, for Advania
Norway according to the Norwegian Accounting Act (1998,
LOV-1998-07-17-56, § 3—3 c. Account of social responsibil-
ity), for Advania Iceland according to Article 66 (d) of the
Icelandic Act 3/2006, and for Advania Finland according to
Chapter 7 (21.12.2023/1249) of the Finnish Accounting Act
(30.12.1997/1336).

The sustainability statement covers the 2024 financial
year, which is 1 January 2024 to 31 December 2024. The
statement includes Advania’s companies in Sweden, the
UK, Norway, Iceland, Finland, and Denmark. The opera-
tions in the USA and the South African o shoringo ces
are fully integrated in the information of Advania UK. The
near-and o shoring locations in Serbia and Sri Lanka are

AND MANAGEMENT STATEMENT STATEMENTS AND OTHER

reported separately and are included only when explicitly
stated, while the newly established location in Poland is
excluded from this statement. The statement has been
prepared on a consolidated basis and aligns with the
financial scope, with some exceptions; the recently
acquired companies in the UK, CCS Media (including
operations in Ireland) and Servium, are excluded from the
sustainability statement. Servium is only included in ESRS
S1data. Some companies may be excluded for certain
ESRS datapoints due to a lack of data. All these exceptions
are noted in each disclosure requirement. Moreover, for
employee data the statement uses headcount. Advania
Denmark has been exempted from full reporting of the
ESRS disclosure requirements due to its relatively smaller
size compared to the other countries in the Group.

The sustainability statement encompasses the entire
value chain of Advania, with material information from
upstream and downstream activities included. For a
comprehensive overview of the material information of
the value chain, see current section, page 36-39. Regard-
ing information corresponding to intellectual property,
know-how or the results of innovation, the statement has
notomi ed any sensitive information linked to the
disclosure requirements. For this statement, phased-in
provisions described in ESRS 1 Appendix C are applied.
See section 'ESRS Index’, page 101, for detailed overview.
For some disclosure requirements in the statement,
references are provided to information in other
documents.
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Material

sustainability

matters

Strategy, business model and value chain [SBM-1]
Advania’'s double materiality assessment (DMA), with
identified material sustainability ma ers for Advania,
forms the foundation of our sustainability strategy.
Moreover, it serves as a fundamental guide for how we
integrate sustainability into our overall strategic priorities,
business model, and governance framework.

Stakeholder engagement

External stakeholders

Key stakeholder

Customers

Suppliers

Trade Union representatives

IT and tech industry and
NGOs

Value chain workers

€% advania

Main method of engagement

Recurring dialogues; Desktop study of contracts

and procurement requirements

Recurring dialogues; Desktop analysis of e.g.

agreements, sustainability reports and policies of

suppliers

Recurring dialogues

Desktop analysis of industry reports conducted in

collaboration with an external advisor
Perspectives considered through our supplier

dialogues and involvement with the Responsible

Business Alliance (RBA).

For more information on our business model, value
chain, markets, o erings, and significant changes during
2024, see pages 10-25 and 31-33.

Interest and views of stakeholders [SBM-2]

Our stakeholder engagement is an integral part in develop-
ing a robust DMA. We lead recurring dialogues with our
customers, owners, suppliers, and brand owners on
material sustainability ma ers. Our employees, C-level
executives, and Board of Directors are also regularly
engaged in sustainability ma ers relevant to us. See
current section, page 44-45, for more information on
Advania’s supervisory and management bodies. Further-
more, we regularly participate in industry forums and are
active members in several sustainability focused industry
organisations. This engagement highlights the importance

Interests and views of key stakeholders

— Climate change mitigation

— Resource inflows including resource use

— Resource outflows related to products and services

— Waste

— Workers in the value chain

— Equal treatment and opportunities for all (value chain)

— Affected communities

— Equal treatment and opportunities for all (own operations)
— Cyber security and privacy

— Climate change mitigation

— Resource inflows including resource use

— Resource outflows related to products and services
— Workers in the value chain

— Equal treatment and opportunities for all (value chain)
— Affected communities

— Corruption and bribery

— Working conditions
— Equal treatment and opportunities for all (own operations)

Various sustainability aspects
— Equal treatment and opportunities for all (value chain)

— Working conditions in the value chain
— Other work-related rights

of trust-built relationships and ensures that we under-
stand the impacts, risks and opportunities related to our
strategy and business model.

As a part of developing the DMA for Advania, we
expanded our stakeholder engagement. A er gathering
input from our key stakeholders, we performed a dedi-
cated workshop with C-level executives to understand
what they consider to be important, and to elaborate on
how the stakeholders' interests and views a ect our
strategy and business model. The Board of Directors has
entrusted the C-level with responsibility for stakeholder
interaction. However, updates on Advania's sustainability
e orts are aregular topic at Board meetings, and the
Board is informed about the views and interests of our key
stakeholders.

The result and insights from the stakeholder

Internal stakeholders

Key stakeholder Main method of engagement

Major owners Interviews

Employees Survey

C-level (Group management
and Country CEOs)

Recurring dialogues; Workshop

Sustainability Managers
Sustainability Managers
Country C-level

management with C-level executives

Recurring dialogues; Interviews with Country

Meetings/interviews as preparation for workshop

ESRS 2

engagement provided a cornerstone in determining the
sustainability impacts, risks and opportunities material for
us, which is a key component in the countries' business
plans. Additionally, the outcome is reflected in our report-
ing on our material sustainability ma ers in this sustaina-
bility statement. Ultimately, our stakeholder engagement
ensures that our sustainability priorities align with our
stakeholders' expectations.

The following table presents Advania’s key stakehold-
ers, including the main methods of engagement, and the
primary interests and views of each stakeholder. The
engagement methods are tailored to di erent stakeholder
categories based on their influence on and interaction
with Advania.

Interests and views of key stakeholders

— Climate change mitigation

— Climate change adaptation

— Working conditions in the value chain

— Equal treatment and opportunities for all (value chain)

— Equal treatment and opportunities for all (own operations)
— Corruption and bribery

— Working conditions

— Equal treatment and opportunities for all

— Climate change mitigation

— Climate change adaptation

— Resource outflows related to products and services

— Equal treatment and opportunities for all (value chain)

— Working conditions (own operations)

— Equal treatment and opportunities for all (own operations)
— Corruption and bribery

— Cyber security and privacy

Various sustainability aspects

Various sustainability aspects from country perspective and
trend outlook for the respective markets
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Management of impacts, risks, and opportunities
[MDR-P; MDR-T]

Advania's policies

Sustainability Policy

Policies

The following table illustrates Advania’s policies that are
implemented to prevent, mitigate, and remediate actual
and potential impacts and to address risks related to
Advania’s material sustainability areas.

All Advania’s policies apply to every employee, including
full-time and part-time sta , consultants, trainees. and
management. Approved by the Board of Directors, these
policies guide all employees in their daily operations, both
within the organisation and in interactions with external
stakeholders. Each CEO or CFO, as applicable, is responsi-
ble for implementing these policies within their respective
organisations. Non-conformities are addressed by the
immediate manager and local management, with serious
violations leading to appropriate disciplinary actions,
including possible dismissal. All policies are reviewed
annually and updated as needed to ensure their relevance
and e ectiveness. All Advania’s policies within business
conduct are available on the Group's website. Besides the
Group policies, there are additional policies to manage
Advania’'s material sustainability areas on a country level.

Advania Group Internal
Code of Conduct

Code of Conduct for Suppliers
Advania AB

. Anti-corruption Policy
Process for setting targets

The outcome of the DMA forms the basis in developing
and updating Advania’s sustainability targets as well as
associated key actions during the year.

Every year, we evaluate our sustainability performance
for the reporting year, disclosing the key actions we
performed to reach our targets as well as the outcome. We
also present the short-, mid-, and long-term targets linked
to our material sustainability impacts, risks, and opportu-
nities (IROs), including which policies they relate to, our
planned key actions to achieve the targets, and how the
targets and actions contribute to the UN Sustainable
Development Goals. For details on policy, actions, and
targets for the reporting year, see ‘Our Performance’ in
each section of this statement. For targets and actions
moving forward, see 'Appendix and Other', page 154-173.

Sanctions and Export Control
Policy

€% advania

Key content & objective

The policy declares our sustainability ambitions,
efforts and responsibilities. It clarifies our
position on the UN Global Compact’s ten
principles on human rights, labour, environment,
and anti-corruption. The policy also includes a
description of the sustainability matters
identified as mate-rial in the double materiality
assessment, as well the Sustainable Develop-
ment Goals (SDGs) identified as most material to
our business

The Advania Group Internal Code of Conduct
declares the rights and responsibilities of our
employees and provides clear guidance on
expected behaviours and actions in various work
situations. It covers critical topics such as human
rights, equal treatment and opportunities, health
and safety, anti-corruption, fair competition,
sanctions and trade controls, information
security, data privacy, and environmental
responsibility.

The Code of Conduct for Suppliers declares our
expectations for suppliers and sub-suppliers to
uphold human rights and labour rights, take
responsibility for their environmental impact, and
conduct ethical business practices throughout
their operations and supply chains. It is based on
the UN Global Compact’s Ten Principles and
related declarations and conventions.

The policy declares Advania’s zero-tolerance
stance on corruption and unethical business
practices, reflecting our commitment to
corporate values and integrity. The policy
addresses key areas such as anti-bribery, gifts
and hospitality, conflicts of interest, transparent
accounting, money laundering, employee
training, reporting channels, and responsibilities.

The policy outlines Advania’s commitment to
complying with applicable sanctions and export
control regulations, mitigating risks associated
with engaging sanctioned entities or individuals,
and protecting the company from potential
negative consequences. The policy defines clear
responsibilities for transactions, supplier
onboarding, business travel, and training
requirements.

Scope Advania's policies

Own operations
Compliance Policy

Whistleblowing Policy

Own operations

GDPR Data Retention
Policy

Upstream

Guidelines Cyber Security

Upstream, own
operations,
downstream

Risk Management Policy

Upstream, own
operations,

downstream Tax Policy

Antitrust and Competition

Key content & objective Scope

The policy ensures adherence to applicable
competition laws and regulations. It declares the
company’s commitment to fair competition,
raises awareness of potential competition risks,
and provides employees with clear guidance on
expected behaviours in various situations. This
policy reinforces ethical and lawful practices
across all operations.

Upstream, own
operations,
downstream

The policy aims to ensure that people with
information concerning serious wrongdoing can
reportit. It also provides protection to any
individual making a good faith report of potential
wrongdoing. This policy applies to Advania
Group’s central whistleblowing channel which
enables reporting of wrongdoing in all Advania
companies.

Upstream, own
operations,
downstream

The policy aims to provide Advania’'s own
workforce with rules on their responsibilities with
respect to the processing of personal data. The
policy sets out the minimum data protection
standards for personal data for Advania and
supplements the Privacy Information for
Employees Policy.

Own operations

The policy aims to enhance security awareness
and protect sensitive data. It provides guidance
on implementation of policies and procedures to
prevent unauthorised access and breaches;
ensuring compliance with relevant cyber security
regulations and standards; and training of
employees and stakeholders regarding best
practices to safeguard information.

Own operations

The policy gives guidance on how to integrate
ESG specific topics into the local companies’
Enterprise Risk Management processes, starting
in 2025. The policy and related instructions were
developed during the year and approved by the
board in December.

Own operations

The policy ensures a clear framework for tax
management. It provides the key pinciples of
compliance, prudance, and transparency
together with guidance on transfer pricing and
tax governance.

Own operations
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Sustainability
governance

e role of the administrative,
management and supervisory bodies
[Gov-1, Gov-2]

Advania has a deeply rooted culture with a decentralised
management and a high degree of local responsibility and
mandate. The same basic principle is applied in the
sustainability field, with Group-wide commitments,
policies and targets, but also with local responsibility for
implementation and for adding local targets and pro-
cesses, controls, and procedures to monitor, manage and
oversee sustainability ma ers.

This chapter about sustainability governance describes

Advania’s following governance bodies:

— The supervisory bodies are the Board of Directors
(including board commi ees) and the six boards on a
country level

— The management body is the C-level (including manage-
ment and Country CEOS)

5 Note, on the board meeting in December the decision was made to merge the two
committees for audit and for sustainability into one committee that will be named ‘Audit,
Sustainability, Risk and Compliance Committee’. One of several expected benefits of the
merger is to facilitate the governance of ESG compliance within Advania.

€% advania

Board of Directors

Composition 2024

Number of executive and 10 non-executive members
non-executive members in the 2 executive members
board

Representation of employees or 0
other workers

Experience related to sectors,
products and geographic
locations

See presentation of Board of
Directors on page 28

Percentage female board
members

50% women (6 out of 12)

Percentage independent board
members

58% independent (7 out of 12)

The board mandate clearly defines the responsibilities of
the management and supervisory bodies regarding
sustainability within Advania. These responsibilities are
embedded at both the Group and country levels to ensure
comprehensive oversight and alignment with ESG
objectives.

Board of Directors responsibilities:

— Approval of ESG policies, including commitments
related to identified IROs

— Oversight of compliance with ESG legislation

— Signing and bearing overall responsibility for the annual
Sustainability Statement

— Monitoring the implementation of ESG strategies,
including the management of material IROs

— Regularly addressing sustainability as a priority topic in
board meetings, with dedicated discussions at least
once annually

Audit and Sustainability Committees?® in the board:

— Review and evaluate adherence to ESG compliance
standards, including CSRD, GDPR, and other regulatory
frameworks

— Provide guidance on the integration of sustainability
risks and opportunities into the risk management
processes

People and Talent Committee in the board:
— Monitoring targets related to equal opportunities for all,
and employee engagement

Board of Directors skills and expertise:

A structured process involving assessment, consultation,
and targeted actions to fill gaps where necessary is used
to determine if the board has the appropriate skills and
expertise within sustainability.

The Chairman of the Board is responsible for defining
the skills and expertise necessary for overseeing sustaina-
bility-related ma ers. The board either possesses or has
access to sustainability expertise through internal
advisors, external experts, or dedicated training pro-
grammes. Skills related to ESG governance are reviewed
periodically to ensure alignment with the evolving sustain-
ability strategy and regulatory requirements. In a self-as-
sessment made by the Board of Directors, their combined
sustainability expertise encompasses all relevant IRO
topics identified in the DMA, on an ‘in-depth’ or ‘'specialist
level’, with an exception only for climate change, an area of
expertise that today is provided to the board through
internal subject ma er experts in the Sustainability
Excellence Centre and external advisors. A priority for the
coming year will be to increase the expertise within
climate change also in the Board of Directors.

C-level

Management composition 2024

Experience related to sectors, See presentation of management

products, and geographic on page 29
locations
Percentage female membersin 17% (1 out of 6)

management

Country CEOs 2024

Experience related to sectors, See presentation of CEOs on

products, and geographic page 29
locations
Percentage female CEOs 33% (2 out of 6)

Management'’s role in the governance processes:

— The CEO has overall responsibility for the implementa-
tion of ESG policies (including ambitions related to
IROs), including approving and following up targets
related to IROs

— Each country CEO or CFO has the local responsibility
forimplementation of Group ESG policies and - targets
related to IROs. Each CEO is also responsible for
additional local policies, strategies, and targets within
ESG

— Controls and procedures are applied on a country level
to manage IROs and are implemented in the local
management systems

— In the process to acquire new companies, Sustainability
ma ers are integrated through an ESG due diligence
process

— As part of arecurring annual process, the Head of
Corporate Responsibility together with the Group
Sustainability Forum, monitor the progress toward the
targets related to IROs, review and suggest updates and
the CEO decides on the targets

— In addition to the Group targets, additional country
targets related to IROs are monitored by the country
Sustainability Manager (or similar role), who reviews
and suggests updates that are approved by the country
CEO

Management skills and expertise

At the management level, the CEO in consultation with the
Head of Corporate Responsibility, determines the skills
and expertise required for IRO management. The com-
bined sustainability expertise within management and the
country CEOs related to the material topics is assessed to
be on a general awareness level.

Reporting lines

Each CEO reports to its country Board of Directors where
the CEO has the role of a Chairman of the Board. Each
country Board reports to the Board of Directors. Reporting
lines from the organisation to the management and
supervisory bodies are as follows:
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EU TAXONOMY

EU Taxonomy

Disclosures pursuant to Article 8 of Regulation
2020/852 (Taxonomy Regulation)

Environmental information

Advania’'s EU Taxonomy reporting

As part of the implementation of the European Green Deal, the European Union
has introduced the EU taxonomy. is taxonomy is a classification system that defines
criteria for economic activities aligned with a net-zero trajectory by 2050.

In 2024, Advania voluntarily conducted a taxonomy assessment for the Group. Initially,
the Group performed a pre-assessment of its eligibility, followed by an analysis of actual
eligibility. A decision was made to limit the scope of reporting to economic activities
that generate or are intended to generate economic turnover. An alignment

assessment will commence in 2025.

46 Advania's EU Taxonomy reporting
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ESRS S1

ESRS S1

Equal, inclusive, and empowering workplace

Social information; ESRS S1 Own workforce

Why it ma ers

[SBM-3]

Our people are our most important resource. Creating an equal, empowering, and
inclusive workplace is crucial for developing, retaining, and recruiting employees with
the necessary skills. We are commi ed to developing a workplace where all employees
feel included, valued and heard and where their concerns are addressed with the utmost
careand a ention. We do not tolerate any form of bullying, harassment, or discrimi-
nation. It is crucial for us that our employees have the power and responsibility to

act. We aim to empower individuals to participate in the workforce on equal terms,

to promote a diverse and inclusive environment, and continuously strive to nurture

and a ract top talent. To us, this is the only way to create real relevance and value

for our customers.

Recognising the value and benefits of inclusive and diverse teams in terms of
innovative and productive ability, we aim to support and actively contribute to the tech
industry accessing, developing and retaining talent. We leverage the potential of varied
perspectives across all business areas and departments.

70 Why itma ers

72 Our approach

75 Our performance
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Our approach

[MDR-P; S1-1, S1-2, S1-3]

Our culture is founded on commitment and freedom under
responsibility. With a flat organisational structure and a
flexible, family-friendly work environment that embraces
an agile way of working. In this section, we describe how
we manage the material impacts, risks, and opportunities
related to our own workforce. For more information on
Advania's culture and the Advania Way, see page 14.

Policies related to our own workforce®
Advania has adopted policies to manage its material
impacts on its own workforce and its associated material
risks and opportunities. For the main policies related to
our own workforce, see detailed overview in the General
Information section on page 42 in this statement.
Advania's policies related to its own workforce are
aligned with the UN Global Compact 10 Principles, UN
Guiding Principles on Business and Human Rights, the ILO
Declaration on Fundamental Principles and Rights at

15 ESRSdisclosure requirementincorporated by reference under this heading: S1-1

Work, and the OECD Guidelines for Multinational Enter-
prises. The Advania Group Internal Code of Conduct
explicitly refers to the areas of tra cking, forced labour,
and child labour. Furthermore, Advania aims to promote
equal opportunities and inclusion and holds policies
specifically addressing, but not limited to, workplace
accident prevention, all grounds for discrimination and
harassment. The policy implementation process is closely
linked to our systematic work environmente orts.

Systematic work environment management?®

Our systematic work environment e orts are fundamental
to promote an inclusive and healthy work environment, to
preventill-health and injuries, and to remedy any material
negative impacts on our workforce. Our primary approach
focuses on investigation, risk assessment, action, and
control. The approach is supported by guiding processes,
including policies and laws, and by supportive processes
such ascommi ees, routines, and responsibilities. To be
successful, it is essential that this approach is carried out
in cooperation with the employees. Regardless of employ-
ment type, all employees are valued equally and included
in Advania's work environment e orts under the same
conditions.

Incidents are promptly reported and documented to
ensure that the relevant manager and HR are involved in
the investigation and resolution process. The systematic
approach ensures that all concerns are thoroughly
investigated and appropriately addressed. Moreover,
several countries in the Group partner with external
healthcare providersto o er employees preventive advice
on workplace ergonomics and medical care for work-re-
lated health issues.

The responsibility for ensuring a positive work environ-
mentand e ective human resource management ulti-
mately rests with the CEO and HR director in each
country”. To ensure the e ectiveness of the systematic

16 ESRSdisclosure requirementincorporated by reference under this heading: S1-2 27a; 27b; 27c; 27e & S1-3 32a; S1-4 38; S1-4 39; S1-4 41
17 SE:HR-director; UK: Chief People Officer; NO: Chief HR officer; IS: HR Director; FI: People and Culture Director; DK: Chief Operating Officer
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work environment e orts, the countries perform external
and internal audits of the management system on an
annual basis. This includes management review to
follow-up on, for example, key actions, targets, and
incidents. Furthermore, every country has work environ-
ment representatives and employee representatives that
check and ensure the quality of our processes. Employee
surveys and appraisals also provide crucial insights into
the impact of our processes.

4 Advania Sweden:
— 1S045001 certified management system
— Occupational Health and Safety Commi ee and
safety representatives
— Management System Forum for Safety, Environ-
ment, Occupational Health and Safety, and Quality

 Advania UK:
— 1S0O45001 certified management system
— Occupational Health and Safety Commi ee and
safety representatives
— Governance, Risk and Compliance Board (GRC)
— Employment Equity Commi ee (South Africa)

ﬂ% Advania Norway: Occupational Health and Safety
Commi ee and safety representatives

ﬂ% Advania Iceland: Occupational Health and Safety
Commi ee and safety representatives

-l- Advania Finland: Occupational Health and Safety
Commi ee and safety representatives

1: Advania Denmark: Occupational Health and Safety
Commi ee and safety representatives

Engagement with our employees

To ensure we are continuously evolving and e ectively
managing our prioritised areas, Advania regularly engages
with its workforce and workers' representatives. This
engagement aims to address material, actual, and

ESRS S1

potential impacts — both positive and negative — that may
a ectouremployees. The HR director in each country has
the operational responsibility for ensuring that engage-
ment happens and that the results inform the organisa-
tion's approach, development and decision-making.
Nevertheless, we firmly believe that our culture is best
expressed through the everyday experiences of our
employees. Therefore, every manager holds a pivotal role
to engage closely with employees to ensure that their
perspectives are heard and e ectively integrated into
Advania's development.

Gallup employee survey

Each year, Advania has analytics and advisory company
Gallup perform an employee survey to track employee job
satisfaction and productivity. Employees respond by giving
scores on a scale of 1to 5 in the areas of commitment and
engagement. All results above 4.20 are considered to
signify a healthy workplace. We use the responses to
create a healthier and more a ractive workplace with
productive and satisfied employees. Employee commit-
ment indicates how satisfied our sta are with their
employment, that the company signals that their work is
important, and that they are proud to work for Advania.
Engagement indicates employees’ energy, passion, and

a liation with Advania.

Comprehensive and effective engagement

On top of the Gallup employee survey, all the countries in

the Group manage several additional processes of

employee engagement. Examples include:

— Town hall meetings for all employees — monthly,
bi-monthly or quarterly

— Meetings with people leaders/managers — weekly or
monthly

— 1:1: meetings between managers and employees
—weekly or monthly

— Friday summary emails — weekly

— Employee surveys (inclusive workplace, health and
safety, communication, onboarding, exit, etc.) - yearly
mandated annual reviews
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ESRS S1

Percentage of women Percentage of men in total

ESRS Sl in total
Advania key figures 9%

1%  23%

|
Our performance

=

: Commitment score Percentage of women in top Percentage of menin top
[M DR—A, MDR—T, 81—4, 81—5] management management
Our commitments on building an inclusive and equal workplace serves as .
the foundation for our targets, the key actions taken during the year, and O 7 co%
our reporting on progress. At the country level, each company sets more n %
; . R L. R %
detailed goals and action plans to achieve our joint commitments and e .
targets.
2023 2024 2023 2024
: I : I New employees women New employees men
| | 835
Total sick leave
502
28 252 I
[ | 1 /O 2023 2024 2023 2024
LIl G [Sees LTARGET 51 [TARGET 55 [TARGET 85  [TARGET B8] CINkECIIolicIES Total turnover LTM % Turnover women LTM % Turnover men LTM %
“ — Sustainability Policy
— Code of Conduct for Suppliers
Advania AB 17.9% ., 182% 177%
16.2% 16.9% 15.9%
el [ I I I
TITH EERIAL PRY "JlJI. TN
2023 2024 2023 2024 2023 2024
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ESRS G1

Why it ma ers

[SBM-3]

Advaniais firmly commi ed to a zero-tolerance approach to unethical behaviour.

We strive to make a positive impact throughout the value chain, and consider ethical
business practices to be fundamental for long-term sustainable success. Maintaining
high standards of business ethics not only strengthens stakeholder confidence but also
preserves public trust in institutions, minimises the risk of human rights abuses, and
reduces environmental harm. By clearly communicating our expectations to our business
partners, providing access to grievance mechanisms for stakeholders, and safeguarding
whistleblowers’ safety, we can extend our positive impact beyond our direct operations.

For Advania, the material risks of unethical behaviour stem from improper relationships
with suppliers and customers, including the exchange of inappropriate gi s or favours,
favouritism, and conflicts of interest.  ese risks are particularly relevant for business
units engaging with the public sector due to stricter regulations, heightened scrutiny, and
the importance of maintaining trust in public institutions.

Moreover, corruption remains a significant issue in many key regions involved in the
manufacturing of IT hardware, particularly in relation to the extraction of minerals used
in electronic components. erefore, businesses share a responsibility to promote and
uphold ethical practices throughout the value chain, and work collaboratively to ensure
that business operations are conducted in compliance with applicable laws and regulations.

88



2. STRATEGY

1. THIS IS ADVANIA

3. WHAT WE OFFER
AND TRENDS

4. BOARD

AND MANAGEMENT

5. SUSTAINABILITY
STATEMENT

6. FINANCIAL
STATEMENTS

7. APPENDIX
AND OTHER

Our commitments

Proactively integrate
business ethics into the
corporate culture
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Our approach

[MDR-P; G1-1, G1-3]

Introduction to approach to business conduct

Advania is dedicated to maintaining the highest standards
of business ethics across our operations. Our corporate
culture is founded on ethical principles outlined in our
policies and reinforced through comprehensive training.
We are commi ed to promoting regulatory compliance
and ethical practices throughout our value chain by clearly
communicating our expectations and implementing
processes to assess the performance of our business
partners. We aim to collaborate only with partners who
meet these standards. To ensure alignment with our
values, we encourage our employees and external stake-
holders to report any concerns through our established
reporting channels.

Policies adopted to manage business conduct?®
Advania has several policies in place to ensure ethical
business conduct and compliance with regulatory

Material impacts, risks and opportunities (IROs)

[\ EVCIEEL IRO topic Description of IRO topic

sustainability
matter

Corporate culture, Corporate values
corruption and

Unethical business
practises

Advania works for company values and a business  Own operations
culture that aims to have a positive impact both
bribery within and outside the company.

Corruption, including bribery and other forms of
unethical business practises, has many negative
consequences. Such as undermining democratic ~ stream

ESRS G1

Value chain position Time horizon

Short-term,
medium-term,
long-term

Short-term,
medium-term,
long-term

Own operations,
upstream, down-

values and the protection of human rights,
creating distrust in public authorities and state
institutions, as well as distorting competition.

requirements. For a detailed breakdown of Advania's
policies, see section ESRS 2 on page 42.

Advania's corporate values are outlined in the Advania
Group Internal Code of Conduct, which describes the
rights and responsibilities of our employees and provides
clear guidance on expected behaviours and actions in
various work situations. It covers critical topics such as
human rights, equal treatment and opportunities, health
and safety, anti-corruption, fair competition, sanctions
and trade controls, information security, data privacy, and
environmental responsibility. Aligned with Advania's
commitments to the UN Global Compact, the Code of
Conductis based on its 10 principles and key international
frameworks, including the Universal Declaration of Human
Rights, the International Labour Organisation’s core
conventions, the Rio Declaration, and the UN Convention
Against Corruption. It supports adherence to the UN
Guiding Principles on Business and Human Rights and the
OECD Guidelines for Multinational Enterprises. The

26 ESRSdisclosure requirementincorporated by reference under this heading: MDR-P 65 a—f, G1-10 a, e, g, h

Internal Code of Conduct is complemented by specific
policies on anti-corruption, sanctions and export controls,
and anti-trust and competition.

Advania's Anti-corruption Policy communicates our
zero-tolerance stance on corruption and unethical
business practices, reflecting our commitment to corpo-
rate values and integrity. The policy addresses key areas
such as anti-bribery, gi s and hospitality, conflicts of
interest, transparent accounting, money laundering,
employee training, reporting channels, and responsibili-
ties. Complementing the policy, the Anti-Corruption
Guidelines provide scenarios, checklists, and detailed
information to enhance employees’ knowledge and
understanding. These guidelines foster a business culture
aligned with Advania's values and assists employees in
making the right decisions in their daily work. The Anti-cor-
ruption Policy also reinforces adherence to the UN Global
Compact, specifically commi ing to Principle 10 and its
underlying international frameworks.

Advania's Sanctions and Export Control Policy outlines
our commitment to complying with applicable sanctions
and export control regulations, mitigating risks associated
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ESRS G1
ESRS G1
Advania key figures
Employees educated in Anti-corruption policy % Employees educated in Code of Conduct %
[MDR-A, MDR-T: G1-4] ' '
Advaniais commi ed to proactively integrating
business ethics into our corporate culture. Our targets
and key actions serve as indicators when reporting on
our alignment with this commitment?®.
@ 2024,96% @ 2024,97%
Linked SDGs [TARGET 3 Linked policies
— Anti-corruption policy
— Advania Group Internal Code of Conduct
— Whistleblowing policy
29 Forto the IROs ‘Corporate Values' and ‘Unethical Business Practices’, Advania largely shares ambitions and governance across the Group. As a result, targets
and key actions are presented at Group level. In addition to the joint key actions, several country-specific actions have also been implemented, as detailed in
the performance tables.
91

€% advania






























1. THIS IS ADVANIA

2. STRATEGY

3. WHAT WE OFFER

AND TRENDS

4. BOARD
AND MANAGEMENT

5. SUSTAINABILITY
STATEMENT

6. FINANCIAL
STATEMENTS

7. APPENDIX
AND OTHER

ESRS Index

[IRO-2]

LIST OF MATERIAL DISCLOSURE REQUIREMENTS

ESRS Standard/Disclosure requirement Page reference

1. General information

ESRS 2 General Disclosures

IRO-1

IRO-2

BP-1
BP-2
GOv-1
GOV-2

GOV-3

GOv-4
GOvV-5

SBM-1

SBM-2
SBM-3

Description of the processes to identify and assess material
impacts, risks and opportunities

Disclosure requirements in ESRS covered by the undertaking's
sustainability statement

General basis for preparation of sustainability statement
Disclosures in relation to specific circumstances
The role of the administrative, management and supervisory bodies

Information provided to and sustainability matters addressed by the
undertaking’s administrative, management and supervisory bodies

Integration of sustainability-related performance in incentive
schemes

Statement on due diligence

Risk management and internal controls over sustainability
reporting
Strategy, business model and value chain

Interests and views of stakeholders

Material impacts, risks and opportunities and their interaction
with strategy and business model

2. Environmental information

Disclosures pursuant to Article 8 of Regulation 2020/852
(Taxonomy Regulation)

ESRS E1 Climate change

El-1
E1-2
E1-3
El-4
E1-5

E1-6
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Transition plan for climate change mitigation

Policies related to climate change mitigation and adaptation
Actions and resources in relation to climate change policies
Targets related to climate change mitigation and adaptation
Energy consumption and mix

Gross Scopes 1, 2, 3 and Total GHG emissions

40-41

41,101

33
34
44-45
44-45

45

45
34

10-25,31-32,
34-37

35
38-40

46-48

51-53
42
56-61, 154-160
56-61, 154-160
141

142

ESRS Standard/Disclosure requirement

ESRS E5 Resource Use and Circular Economy

E5-1
E5-2

E5-3
E5-5

Entity
specific

Policies related to resource use and circular economy

Actions and resources related to resource use and circular
economy

Tracking effectiveness of policies and actions through targets
Resource outflows
Hardware sales, takeback and re-sell

3. Social information

ESRSR S1 Own workforce

S1-1 Policies related to own workforce

S1-2 Processes for engaging with own workforce and workers’
representatives about impacts

S1-3 Processes to remediate negative impacts and channels for own
workforce to raise concerns

S1-4 Taking action on material impacts on own workforce

S1-5 Targets related to managing material negative impacts, advancing
positive impacts, and managing material risks and opportunities

S1-6 Characteristics of the undertaking's employees

S1-7 Characteristics of non-employees in the undertaking’s own
workforce

S1-8 Collective bargaining coverage and social dialogue

S1-9 Diversity metrics

S1-13 Training and skills development metrics

S1-14 Health and safety metrics

S1-15 Work-life balance metrics

S1-16 Remuneration metrics (pay gap and total remuneration)

S1-17 Incidents, complaints and severe human rights impacts

Entity Employee satisfaction

specific

ESRS S2 Workers in the value chain

S2-1
S2-2
S2-3

Entity
specific

Policies related to value chain workers
Processes for engaging with value chain workers about impacts

Processes to remediate negative impacts and channels for value
chain workers to raise concerns

Taking action on material impacts on value chain workers, and
approaches to managing material risks and opportunities

Targets related to managing material negative impacts, advancing
positive impacts, and managing material risks and opportunities

Supplier assessment

Page reference

42,64
65-69, 161-166

65-69, 161-166
144
144

42,72-73
73

73

75-81,167-170
75-81,167-170

145
146

146
147
147
148
148
149
149
145

42,84-85
85
90

84-87

86-87,171

150

ESRS Standard/Disclosure requirement

ESRS S3 Affected communities

S3-1
S3-2
S3-3

S3-4

S3-5

Entity
specific

Policies related to affected communities

Processes for engaging with affected communities about impacts
Processes to remediate negative impacts and channels for
affected communities to raise concerns

Taking action on material impacts on affected communities, and
approaches to managing material risks and opp.

Targets related to managing material negative impacts, advancing
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MIA GRETLAND, FINANCE PROCESS IMPROVEMENT MANAGER, ADVANIA NORWAY

‘Trust is built through strong relationships.

Since we spend a lot of time together, we focus on creating joy,
well-being, and a sense of accomplishment among both colleagues
and customers. And we always remember to have fun-a erall,
weekdays far outnumber weekends!
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Management report

e Board of Directors of Ainavda HoldCo
AB, company registration number 559299-
1557, with its registered o ce in Stockholm,
hereby presents the annual accounts and
consolidated financial statements for the
2024 financial year.

Ainavda HoldCo AB operates through subsidiaries and
under the Advania brand. Advania is ‘the tech company
with people at heart,’ operating across Sweden, the UK,
Norway, Iceland, Finland, and Denmark. Advania also
operates in Sri Lanka, South Africa, Serbia, US and Poland.
Advania has experienced robust growth in recent years
through a strong customer focus and strategic acquisi-
tions. Advania is a portfolio company of funds managed by
the Private Equity team at Goldman Sachs Asset
Management.

With a team of over 4,800 employees, Advaniao ers
Infrastructure and Networking, Cloud Services, Asset
Lifecycle Management, Business Continuity, Strategy and
Innovation, Governance, Compliance and Training, Cyber
Resiliencce and Disaster Recovery to clients in both
private and public sectors, primarily in the mid-market.
Our main purpose is about more than technology; it's to
empower people to create sustainable value. By establish-
ing lasting relationships, utilising leading technologies,
providing modern platform solutions, and fostering
strategic partnerships, we're shaping the future IT
landscape.
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Significant events during the year

Advania demonstrated strong growth throughout the year,
despite challenging market conditions characterised by
high interest rates, inflation and longer decision cycles,
and uncertainty in many of its markets. Advania secured
several managed IT services contracts, as well as further
strengthening our position as a leading provider of
cybersecurity and Al services.

Revenue increased by 11.3%. The continued growth was
driven by both organic growth and strategic acquisitions.
Two new acquisitions, CCS Media Ltd and Servium Ltd,
both based in the UK, contributed combined sales of
approximately SEK 0.8 billion during the year. With the
acquisitions of CCS Media and Servium, Advania is
enhancing its ability to scale existing solution operations
while strengthening its position to deliver di erentiated
and comprehensive end-to-end IT services and solutions
to customers across the UK. Advania also acquired the
remaining minority share in its subsidiary Solv AS Norway
in 2024.

During the year, a refinancing agreement for a loan and
credit facility was signed, securing a loan and credit facility
totalling EUR 0.8 billion with Advania’s first capital market
issue replacing the existing private debt financing and
bilateral facilities.

New shares were issued during the year, amounting to a
total of SEK 1.5 billion.

Advania also made significant progress in its sustaina-
bility e orts, particularly in advancing circular IT initia-
tives. Furthermore, a double materiality analysis was
conducted to evaluate impacts and sustainability-related
risks and opportunities across the entire value chain.

Development of business, position and performance

Amounts in SEK million

Revenue

EBITDA

EBITA

EBIT

Profit before income tax

Total assets

Equity ratio %

Return on equity %

Return on capital employed
Average number of employees

For definitions of alternative key performance indicators, see note 33.

Activities during the year
Revenue increased by 11.3%, this growth reflects strong
performance in both recurring contract revenue and other
services. EBITDA for the year was SEK 1,272 (1,339) million
and EBITA SEK 836 (906) million. Non-recurring cost in 2024
relating to refinancing and investments in areas such as
circular IT, as well as acquisition and integration expenses,
impacted the earnings with SEK -515 (-261) million. Adjusted
for the non-recurring cost, the EBITA margin was 9.0 (8.6)%.

Cash flows from operating activities increased during
the year and had a positive impact on the cash conversion
rate, which was 92 %.

Progress was made within the area of sustainability.
Among other things, focus has been placed during the year
on creating the refurbish center in Enkdping, Sweden.

2024 2023 2022 2021
8 months
15,072.6 13,538.6 12,205.3 4,698.1
1,272.4 1,339.0 1,208.8 167.7
836.2 906.1 766.0 -62.1
250.3 325.0 204.8 -216.1
-874.1 -810.0 -372,4 -400.8
26,436.3 21,630.1 22,218.8 20,279.5
31.1% 34,9% 38.30% 40.30%
-9.1% -11.3% -3.6% -9.4%
1.3% 1.8% 1.1% -2.6%
4,465 4,495 3,956 1,909
Revenue

Revenue increased by 11.3% to SEK 15,073 (13,539) million
whereof 40 (40)% comes from recurring contract revenues.
Gross sales unadjusted for IFRS 15 agent sales increased
by 15.6 % to SEK 17,206 (14,883) million.

CCS Media Ltd was acquired at the end of October,
contributing sales for only two months of the financial
year, while Servium added sales for seven months. If both
had been acquired on 1 January, net sales would be
approximately SEK 18,400 million for the financial year
2024.
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Consolidated statement of profit and loss and other comprehensive income

Amounts in SEK millions Amounts in SEK millions Note 2024 2023
Revenue 8 15,072.6 13,538.6 Loss attributable to:
Otherincome 10 91.9 76.9 Owners of the parent company -852.3 -765.6
Total revenue 15,164.6 13,615.5 Non-controlling interest 0.7 4.8
-851.6 -760.8

Operating expenses
Cost of goods for resale, licenses and consultants -8,298.1 -7,259.5 Loss attributable to:
Selling and administrative expenses 11 -891.5 -724.5 Owners of the parent company -720.1 -902.3
Salaries and related expenses 12 -4,633.3 -4,232.9 Non-controlling interest 0.7 4.8
Depreciation and amortisation 19-21 -1,022.1 -1,014.0 -719.4 -897.5
Other operating expenses 13 -69.2 -59.6
Operating profit 250.3 325.0 Earnings per share, SEK 17

Before dilution -01 -01
Net finance costs After dilution -01 -01
Finance income 14 351.9 15.7
Finance costs 15 -1,476.3 -1,150.7
Loss before income tax -874.1 -810.0
Income tax 16 22.5 49.2
Loss for the year -851.6 -760.8

Other comprehensive income
Items that can be reversed to profit or loss

Translation differences for the year 132.2 -136.7
Total items that can be reversed to profit or loss 132.2 -136.7
Comprehensive loss for the year -719.4 -897.5
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Parent company statement of profit and loss

Amounts in SEK millions

Operating expenses

Parent company statement of comprehensive income

Amounts in SEK millions Note 2024 2023

Profit for the year 60.3 49.0

Other comprehensive income - -

Other external expenses -4.4 -2.8
Salaries and related expenses -2.4 -2.9
Operating profit (loss) -6.8 -5.7
Financial items

Earnings from shareholdings in Group companies 60.0 54.6
Other interest and similarincome 1.5 -
Profit after financial items 54.6 49.0
Group contribution 5.6 -
Profit before income tax 60.3 49.0
Income tax - -
Profit for the year 60.3 49.0
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Comprehensive income for the year 60.3 49.0
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Notes to the consolidated
financial statements

Note 1 — Reporting entity

Ainavda HoldCo AB, with the company registration
number 559299-1557, is a limited liability company regis-
tered in Sweden with its registered o ce in Stockholm.
Ainavda HoldCo AB (Advania) operates through subsidiar-
ies. The composition of the Group is described in Note 18.
Advaniais a North-European turnkey technology supplier
with a large customer base in both the private and public
sector. Advaniao ers awide range of technology services
and solutions, hardware, eco-friendly hosting and global
technology platforms, with a focus on tailored solutions.
Advania works in strategically selected business areas, all
of which focus on the customer’s requirements, with
long-term mutual loyalty as the ultimate goal.

Note 2 — Basis of accounting

The consolidated financial statements for Ainavda HoldCo
AB have been prepared in accordance with IFRS® Account-
ing standards as approved by the EU. In addition to IFRS
Accounting standards the Swedish Corporate Reporting
Board's recommendation RFR 1, Supplementary Account-
ing Standards for Groups, has also been applied.
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Note 3 — Functional and presentation currency

The Parent Company's functional currency is Swedish
kronor, which is also the reporting currency for the Parent
Company and the Group. This means that the financial
reports are presented in Swedish kronor. All amounts have
been rounded to the nearest million kronor, unless
otherwise indicated.

Note 4 — Use of judgements and estimates

Critical judgements about the application of accounting
policies involve judgement about revenue recognition
concerning whether the Group is an agent or principal in
relation toso ware and hardware sales and whether
hardware supplied to customersindi erenttypes of
contracts constitue a sale, an operating lease or finance
lease. Revenue recognition is described below in note 6.

Estimates with a significant risk of material adjustment
to carrying amounts during the next financial year are
judged to exist for goodwill. Sensitivity analyses and other
disclosures are provided in note 19. Estimates are also
required for the recognition of deferred tax assets and the
availability of future taxable profit against which tax losses
and interest tax carry forward can be utililsed. Disclosures
of deferred tax assets and carry forwards are provided in
note 16.

Measurement of fair values

A number of the Group's accounting policies and disclo-
sures require the measurement of fair value, both for
financial and non-financial assets, and financial and
non-financial liabilities. Fair values have been determined
for measurement and/or disclosure purposes based on the
following methods. Where applicable, further information
about the assumptions made in determining fair values is
disclosed in the notes specific to that asset or liability.

The fair value of customer relationships acquired in a
business combination is determined using the multi-pe-
riod excess earnings method, whereby the subject asset is
valued a er deducting a fair return on all other assets that
are part of creating the related cash flows. The fair value of
other intangible assets is based on the discounted cash
flows expected to be derived from the use and eventual
sale of the assets. If third party information is used to
measure fair values, then the evidence obtained from third
parties to support the conclusion is assessed so that
these caluations meet the requirements of the Accounting
Standards. Significant valuation issues are reported to the
auditcommi ee.

Note 5 — Changes in material accounting policies

The Group has adopted Classifications of Liabilities and
Current or Non-current (Amendments to IAS 1) and
Non-current Liabilities with Covenants (Ammendments to
IAS 1) from 1 January 2024. The amendments apply
retrospectively. They clarify certain requirements for
determining whether a liability should be classified as
current or non-current and require new disclosures for
non-current loan liabilities that are subject to covenants
within 12 months a er the reporting period. The change in
accounting policy has not had any impact on the classifi-
cation of liabilities, however the standard requires addi-
tional disclosures. The Group adopted, without any
significant impact, the new e ective requirements in
Lease Liability in a Sale and Leaseback (Amendments to
IFRS16 on variable lease payments) and Supplier Finance
Arrangements (Amendments to IAS 7 and IFRS 7).

Standards issued but notyete ective

IFRS 18 Presentation and Disclosure in Financial State-
ments will replace IAS 1 Presentation of Financial State-
ments and applies for annual reporting periods beginning
onora erlJanuary2027. The new standard introduces

the following key new requirements:

— Entities are required to classify all income and expenses
into five categories in he statement of profit or loss,
namely the operating, investing, financing, discontinued
operations and income tax categories. Entities are also
required to present a newly-defined operating profit
subtotal. Entities' net profit will not change.

—Management perfomance measures (MPMs) are dis-
closed in a single note in the financial statements.

—Enhanced guidance is provided on how to group informa-
tion in the financial statements.

In addition, all entities are required to use the operating

profit subtotal as the starting point for the statement of

cash flows when presenting operating cash flows under
the indirect method. The Group is still in the process of
assessing the impact of the new standard, however the
standard is expected to result in changes to the presenta-
tion of the income statement line items but is not antici-
pated to have any other significant impact on the financial
statements.

The following new and amended accounting standards
are not expected to have a significant impact on the
Group's consolidated financial statements:

— Lack of exchangeability (Amendments to IAS 21)

— Classification and Measurement of Financial Instru-
ments (Amendements to IFRS 9 and IFRS 7).

Note 6 — Material accounting policies

Business combinations

The Group accounts for business combinations using the
acquisition method when control is transferred to the
Group. The consideration transferred in the acquisition is
measured at fair value, as are the identifiable net assets
acquired. Any goodwill that arises is tested annually for
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Notes for the Parent company

Note 1 — Material accounting policies

The Parent company prepared its annual accounts in
accordance with the Swedish Annual Accounts Act
(1995:1554) and recommendation RFR 2 Accounting for
Legal Entities, from the Swedish Corporate Reporting
Board. RFR 2 prescribes that, in the annual accounts for its
legal entity, the Parent company shall apply all EU-ap-
proved IFRSs and standard interpretations to the greatest
extent possible within the scope of the Annual Accounts
Act and taking account of the relationship between
reporting and taxation. The recommendation specifies
which exceptions from and additions to IFRSs must be
made.

Changes to accounting policies applicable for the 2024
financial year

Changes to RFR 2 have not had any significant impact on
the Parent company'’s financial reports for the 2024
financial year.

Di erences between the accounting policies of Group
and the Parent company

Di erences between the accounting principles of the
Group and the Parent company are described below. The
below accounting policies for the Parent company has
been followed consequently for all periods that are
presented in the Parent company’s financial statements.

Classification and presentation

The Parent company prepares its income statement and
balance sheet in accordance with the format specified in
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3. WHAT WE OFFER 4. BOARD

AND TRENDS

the Swedish Annual Accounts Act. The maindi erence
between this and IAS 1 Presentation of Financial State-
ments, as applied to the preparation of the consolidated
financial statements, is in the recognition of financial
income and expenses, hon-current assets and equity.

Group contribution

Group contributions are reported as financial year-end
allocation to both providers and recipients, regardless of
whether the group contribution has been paid or received.
Group contributions received or paid a ect the company's
current tax, or in some cases deferred tax.

Subsidiaries

Shares in subsidiaries are recognised at cost. Dividends
from subsidiaries are recognised as revenue when the
right to receive a dividend is considered certain and the
dividend can be estimated reliably.

Financial instruments

The Parent company has chosen not to apply IFRS 9 for
financial instruments. However, some of the principlesin
IFRS 9 are still applicable - such as write-downs, write-in /
cancellation, criteria for hedge accounting to be applied
and the e ective interest method for interestincome and
interest expenses.

In the Parent company, financial fixed assets are valued
at cost less any write-down and financial current assets in
accordance with the lowest value principle. For financial
assets that are recognised at amortised cost, IFRS 9's
impairment rules are applied. Write-downs on unlisted
shareholdings that do not constitute holdings in subsidiar-
ies, associated companies or collaborative arrangements
are reported if the present value of expected future cash
flows is lower than the carrying amount.

AND MANAGEMENT

5. SUSTAINABILITY 6.
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FINANCIAL
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Note 2 — Auditors' remuneration

Auditor’s remuneration 2024 2023

KPMG

Audit assignments

Total

The renumeration is paid in another Group company.

Note 3— Number of employees, senior executives and
employee cost

The company does not have any employees.

Renumeration to Board of directors 2024 2023
Salaries and other benefits 2.0 2.3
Social security contributions 0.1 0.5
Total 21 2.9
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The undersigned a rm that the consolidated accounts
and the annual accounts, respectively, have been prepared
in accordance with the international accounting standards
referred to in Regulation (EC) No. 1606/2002 of the Euro-
pean Parliament and of the Council of 19 July 2002 on the
application of international accounting standards and
generally accepted accounting practics and give a true

Benjamin Kramarz

Lill Beate Pedersen
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and fair view of the financial position and results for the
Group and Parent company. The directors’ report for the
Group and Parent company, respectively, provides a true
and fair view of the Group'’s and Parent company'’s opera-
tions, financial position and performance, and describe
material risks and uncertainties faced by the Parent
company and Group companies.

The Annual and Sustainability Report and the consolidated
financial statements were approved for publication by the
Board on 15 April 2025. The Annual Report also contains
the Group’s and Parent company'’s statutory sustainability
reporting in accordance with the Swedish Annual Ac-
counts Act, Chapter 6, Section 11. The consolidated
statement of income and comprehensive income and

Stockholm, 15 April 2025

Gestur G. Gestsson

Chairman of the Board

Michael Bruun

Maria Brunow

Carol Roche Austin

Marianne Horstmann

Colin Brown

Mikael Noaksson

Our audit report was issued on 15 April 2025
KPMG AB

Hok Olov Forsberg
Authorized Public Accountant

consolidated balance sheet as well as the Parent compa-
ny’'s statement of comprehensive income and balance
sheet will be subject to adoption by the Annual General
Meeting of Shareholders on 6 May 2025.

Elisabeth Ho nell Vestin

Tania Howarth
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ERIK WERNER, CHIEF ADMINISTRATION OFFICER, ADVANIA SWEDEN

‘My job isn't just about numbers or contracts
—it's about making smart, responsible decisions that make
areal di erence. | appreciate being part of acompany
that truly puts long-term impact ahead of short-term gains.’
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Sustainability Data

ESRS E1

E1-5 energy consumption and mix

Energy consumption and mix

Data for 2024 include several optional categories that
some countries chose to report and other have not;
Employee commute, Waste generated in operations, Use
of sold products and End-of-life treatment for sold
products. A few countries also include food and other
purchases in addition to hardware in the category Pur-
chased goods and services. In a Group perspective these
additions are not significant, however they impact the
emissions for the separate countries and may complicate
the comparability between the years. The emissions from
'Purchased goods and services' has been recalculated for
2023 with updated Product Carbon Footprint declarations

from hardware manufacturers. A radiative forcing index
(RFI) of 1,9 instead of 2,7 was decided for 2024. Resultingly,
2023 emissions and Sweden's 2019 emissions related to air
freights and business travel conducted with flights have
been recalculated. Advania Iceland is usingadi erent
methodology for flights in business travel, where DEFRA is
used with no RFI. Advania Sweden has recalculated the
years 2023 and 2019 to include the emissions of the
acquisition of RTS. Advania UK data includes the o -shore
company in South Africa. Advania Iceland is using a
separate calculation methodology, where rental cars are
included in scope 3 instead of scope 1. The data for 2023

SUSTAINABILITY DATA

has been adjusted for this methodology. Advania Sri Lanka
has increased the energy consumption and emissions in
scope 3 due to more accurate data for cooling.

For more details about calculations, assumptions and
methodology we refer to Advania Climate Statement 2024.

(1) Fuel consumption from coal and coal products (MWh) 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
(2) Fuel consumption from crude oil and petroleum products (MWh) 1,879 1,980 933 637 283 391 64 261 544 569 42 13 33 0 0 0 0
(3) Fuel consumption from natural gas (MWh) 154 144 102 119 27 25 0 0 0 0 0 0 0 25 0 0 0
(4) Fuel consumption from other non-renewable sources (MWh) 0 0 0 0 0 0 0 0 0 0 0 0 0
(5) Consumption from nuclear products (MWh) 13 47 12 19 24 0 1 0 0 0 0
(6) Consumption of purchased or acquired electricity, heat, steam, and cooling from

non-renewable sources (MWh) 6,636 8,399 2,067 2,101 826 494 3,229 2,194 18 22 276 2,977 78 92 69 33 74 487
(7) Total non-renewable energy consumption (MWh) (calculated as the sum of lines 1 to 6) 8,683 10,569 3,114 2,875 1137 934 3,293 2,458 562 592 318 3,066 92 126 94 33 74 487
(8) Share of non-renewable sources in total energy consumption (%) 24% 28% 31% 29% 62% 66% 41% 34% 8% 7% 6% 53% 2% 3% 100% 100% 87% 100%
(9) Fuel consumption for renewable sources including biomass (also comprising

industrial and municipal waste of biologic origin), biofuels, biogas, hydrogen from

renewable sources, etc. 601 318 415 140 61 29 57 84 46 49 19 13 3 4 0 0 0 0
(10)Consumption of purchased or acquired electricity, heat, steam, and cooling from

renewable sources (MWh) 27,448 26,255 6,382 6,823 621 451 4,690 4,728 6,671 7,270 5,446 2,694 3,628 4,289 0 0 11 0
(11) The consumption of self-generated non-fuel renewable energy (MWh) 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
(12) Total renewable energy consumption (MWh) (calculated as the sum of lines 9 to 11) 28,049 26,574 6,797 6,963 682 480 4,747 4,811 6,717 7,319 5,464 2,707 3,631 4,293 0 0 11 0
(13) Share of renewable sources in total energy consumption (%) 76% 2% 69% 71% 38% 34% 59% 66% 92% 93% 94% A47% 98% 97% 0% 0% 13% 0%
Total energy consumption (MWh) (calculated as the sum of lines 7 and 12) 36,732 37,143 9,911 9,838 1,819 1,414 8,040 7,269 7,278 7,911 5,783 5773 3,722 4,419 94 33 85 487

Advania have activities in the High Climate Impact Sectors 46.51 ‘Wholesale of computers, computer peripheral equipment and software’ and 46.52 ‘Wholesale of electronic and telecommunications equipment and parts’. However, the energy consumption
specifically allocated to these activities is not possible to extract accurately. There are a combination of activities and roles relating to administration, sales and consultants providing services where hardware sales is integrated to a varying extent.

SE = Advania Sweden, UK = Advania UK, NO = Advania Norway, IS = Advania Iceland, FI = Advania Finland, DK = Advania Denmark, RS = Advania Serbia, LK = Advania Sri Lanka
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TAXONOMY
Turnover
Financial year 2024 2024 Substantial Contribution Criteria DNSH criteria (‘Does Not Significantly Harm")
Economic Activities (1) Q §' _E" g % ] g o DE’ E Q g% g o] E ] DE) g g %J_ < ’;Bé g ’5 Q 5 Q
o > 55 = 3 2 3 o g Q a 3 =3 o = Q a 2 Mg T s
@ 5] 2o Q5 S e £ c = ) o e s c =3 3 293 Q S aQ
~ 2 29 o B = = =3 < 2 =3 = =3 < =+ =0 =
S 3 3 2 = 30 3 S 2 @ @ @ = S 2 @ £ 552 g <3
= -0 S o 3 Q ~ > m 9, 0 Q « > m @, 3 230 < N<
» < 3 = S = ® o —~ > > = o —~ 17:) Q o35 o) =R=4
- ) GRS =~ 9 = o < ] o 2 o < ) S =o > ~ 3
= = 3 =] > = =} > > e = = > = D 5
il Q ~aQ o IS Q Q o > 2 ZEa4 =2 @
z ] ) 3 = ® @ 3 2 2 ST e = =
S = < z = 2 8% 2 g
c g 2 & & Zzeo3 g =
2 8 s =€ <
g g - =) % Z
mSEK % Y;N; N/EL Y;N; N/EL Y;N; N/EL Y;N; N/EL Y;N; N/EL Y;N; N/EL Y/N Y/N Y/N Y/N Y/N Y/N Y/N % E T
A. TAXONOMY-ELIGIBLE ACTIVITIES
Al Environmentally sustainable activities (Taxonomy-aligned)
Turnover of environmentally sustainable activities (Taxonomy-aligned) 0,00 0% 0% 0% 0% 0% 0% 0% 0%
(A.L)
Of which enabling 0,00 0% 0% 0% 0% 0% 0% 0% 0% E
Of which transitional 0,00 0% 0% 0% T
A.2 Taxonomy-Eligible but not environmentally sustainable activities
(not Taxonomy-aligned activities)
EL; N/EL EL; N/EL EL; N/EL EL; N/EL EL; N/EL EL; N/EL
Data processing, hosting and related activities CCA/ 3,519.6 23% EL EL N/EL N/EL N/EL N/EL %
CCM8.1.
Computer programming, consultancy and related activities CCA8.2. 2,897.0 19% N/EL EL N/EL N/EL N/EL N/EL %
Data-driven solutions for GHG emissions reduction CCM 0.0 0% EL N/EL N/EL N/EL N/EL N/EL %
8.2
Provision of IT/OT data-driven solutions CEA4.1l. 119.1 1% N/EL N/EL N/EL N/EL EL N/EL %
Product-as-a-service and other circular use- and result oriented service CES5.5. 67.8 0% N/EL N/EL N/EL N/EL EL N/EL %
models
Repair, refurbishment and remanufacturing CE5.1. 25.5 0% N/EL N/EL N/EL N/EL EL N/EL %
Sale of second-hand goods CE5.4. 404 0% N/EL N/EL N/EL N/EL EL N/EL %
Turnover of Taxonomy-eligible but not environmentally sustainable 6,669.4 44% % % % % % % %
activities (not Taxonomy-aligned activities) (A.2)
A. Turnover of Taxonomy-eligible activities (A.1+A.2) 6,669.4 44%
B. TAXONOMY-NON-ELIGIBLE ACTIVITIES
Turnover of Taxonomy-non-eligible activities 8,403.2 56%
TOTAL 15,072.6 100%
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_I_ TARGETS AND ACTIONS MOVING FORWARD —ESRS E1

SE

Material IRO Short-term Mid-term Long-term

Target (2025) Target (2030) Target (>2030)

- =g = Climate-smart and energy — All participants in Advania — Sustainability isarecurringtheme  — Advania Sweden is one of the
S u Sta I n ab I I I t efficient solutions Sweden'’s pilot ‘Advania Way in cooperation forums with all leading actors in Sweden within
y Sustainability Programme’ feel customers sustainable digitalisation
empowered and with increased

targets and actions noutedge ominon o ez

customers
ESRS E1 ) ) Planned key actions
Targets and actions moving forward — Update and implement the Climate transition plan
[E1_3 E1_4 M DR_A M DR_T] — Continue and finalise the Sustainability Programme during 2025

— Establish a collaboration forum with key managers in Business Units

How we are tracking progress
) ) ) — Annually in sustainability statement
When planning for continued actions, local targets have

been setwith di erent time perspectives: annual targets GHG erpissions inown — SBTi net-zero target§ have been — Reduction_of GHG emissionsbyat = — Advania Sweden i_s cpmmitted to

) . operations approved for Advania Sweden least 50% in scope 1 and 2 by 2030 net-zero GHG emissions in scope
for 2025, mid-term targets until 2030 and long-term targets — Advania Sweden has implemented from the base year 2019 (SBTi) 1-3 by 2045
with a perspective beyond 2030. For targets and planned an updated climate transition plan — Reduction of GHG emissions in

f . i : in accordance with the CSRD scope 3 with at least 70% per SEK
key gctlons related to the IRO ‘GHG emissions in value P—— o agded L by ARG fmFr’n the
chain’ and ‘dependence on global suppliers’, see ‘ESRS E5 — Increase the share of electric base year 2019 (SBTi)!
—targets and actions moving forward’, in this appendix. vehicles in the company car fleet
to 75%

— Advania Sweden prioritises train
travel and reducing flights and
their GHG emissions by 10% (kg
CO.e/employee) compared to 2024

Planned key actions

Linked SDGs Linked policies — Update and implement the climate transition plan
— Change travel agency and implement guidelines to nudge towards train and reduce high emission business travel
— Sustainability Policy
— Code of Conduct for Suppliers How we are tracking progress
Advania AB — Annually in sustainability statement and Advania climate statement

1 Value added = EBITDA + personnel costs. Categories in scope 3 include: purchased goods
and services, upstream transportation and distribution, fuel and energy-related activities
and business travel.
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TARGETS AND ACTIONS MOVING FORWARD —ENTITY SPECIFIC

Advania Group

Material IROs Target 2025 Planned key actions How we are tracking progress
Security breach; — 0 security breaches! during — Group wide knowledge sharing Monthly reporting to Group C-level
cyber security and the year and collaboration for strength- Monthly reporting at Advania Group
privacy services — 100% of employees trained in ened delivery of cyber resilience privacy meetings

- - - GDPR services Annually in sustainability statement
ESRS Entity Specific — Crete ac mplrant rson

data privacy framework
— Review and assessment of top

Targets and actions moving forward Group suppliers
[M DR-A: M DR—T] — Standardise the Group personal

data breach process

— Standardise the Group
management guidelines around
data retention

4% Advania Sweden

\VEICHERINGN Target 2025 Planned key actions How we are tracking progress
Advaniais commi ed to be the number one partner
regarding cyber resilience and to continuously improve Security brgach; — O security breaches! during — ISAE3402 assurance report Monthly reportin_g to Group C-level
. . cyber security and the year — EUCS certification Quarterly reporting to management
and safeguard our data management. Our work is gwded privacy services — 100% of employees trained in — Regulatory fulfilment of NIS2 team
by our commitment and our defined targets for 2025. GDPR security controls Annually in sustainability statement

— Develop privacy framework with
additional audits

— Investigate possibility to become
1SO 27701 certified

* Advania UK

\VEICHERINGN Target 2025 Planned key actions How we are tracking progress
Security breach; — O security breaches! during — Alignment to the Digital Monthly compliance reporting to
Linked SDGs T m Linked policies cy.bersecurl_tyand the year . . Operations Resilience Act Senior ‘
= privacy services — 100% of employees trained in (DORA), NIS2 and SOC 2 Type II; Leadership Team
— Guideline for Advania Cyber Security GDPR building on. our eX|st|.ng se.curlty Q}uarterly repor.tlng to Governance
and compliance certifications Risk and Compliance Board

— Advania Group
— GDPR Data Retention Policy
— Sustainability Policy

Annually in sustainability statement

1 Asecurity breach is defined as leakage, DDOS (with business impact) or ransomware linked to employee or end-users’ information and data,
where Advania is deemed to be the legally liable party for the breach.
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@l% Advania Norway

Material IROs Target 2025 Planned key actions How we are tracking progress
Security breach; — 0 security breaches! during — Onboard and integrate acquired Annually in sustainability statement
cyber security and the year businesses Quarterly in Management Review
privacy services — 100% of employees trained in — Adjust the organisation to

GDPR upcoming changes in legislation

é'% Advania Iceland

Material IROs Target 2025 Planned key actions How we are tracking progress
Security breach; — O security breaches! during — Complete implementation of ISO  Annually in sustainability statement
cyber security and the year 27001:2022 to remaining business
privacy services — 100% of employees trained in units within Advania Iceland
GDPR — Implementing pentests for more
products

— Continued focus on training of
staff and preparing for the
Icelandic version of NIS2 and

DORA
'l- Advania Finland
Material IROs Target 2025 Planned key actions How we are tracking progress
Security breach; — O security breaches! during Annually in sustainability statement
cyber security and the year
privacy services — 100% of employees trained in
GDPR
) .
:. Advania Denmark
VELCIERING Target 2025 Planned key actions How we are tracking progress
Security breach; — 0 security breaches! during — Review software solutions to Annually in sustainability statement
cyber security and the year accelerate the process of logging
privacy services — 100% of employees trained in to detect unwanted behaviour
GDPR — Continued business continuity

testing, with increased frequency

1 Asecurity breach is defined as leakage, DDOS (with business impact) or ransomware linked to employee or end-users’ information and data,
where Advania is deemed to be the legally liable party for the breach.
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Contact + Advania Sweden ‘> Advania Finland For questions regarding this report contact:
Fredsborgsgatan 24 Tekniikantie 14
117 58 Stockholm 02150 Espoo
+46 (0)8 546 70 000 +358 10 397 8000
advania.se advania.fi
3= Advania Iceland 1= Advania Norway
Gudrudnartin 10 Pilestredet 33
105 Reykjavik 0166 Oslo Investor relations
+354 440 9000 +47 8155 80 40 Henrik Schibler
advania.is advania.no CFO
henrik.schibler@advania.com
3¢ Advania UK + Advania Denmark
85 London Wall Marielundvej 46D
London EC2M 7AD 2730 Herlev
+44 333 241 7689 +45 3948 48 00
advania.co.uk advania.dk

Helena Nordin
Head of Corporate Responsibility
helena.nordin@advania.com
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